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Glossary of Filmmaking and Audiovisual Storytelling Terms

This glossary accompanies the Storytelling Course and contains terminology appearing
within the course materials. Definitions have been standardised using an educational
filmmaking framework and organised by subject area.

Storytelling & Narrative

Character
The central person or subject whose actions, goals and experiences drive the narrative.

Goal
The objective a character seeks to achieve within a story.

Obstacle
Any internal or external challenge that prevents a character from reaching a goal.

Conflict
The tension created by opposing forces, challenges or desires within a narrative.

Change
The transformation in a character, situation or perspective that occurs during a story.

Narrative
A structured presentation of events arranged to create meaning and emotional impact.

Story Structure
The organisational framework used to shape a narrative.

3-Act Structure
A storytelling model consisting of setup, confrontation and resolution.

Act 1 (Setup)
The opening section introducing the world, characters and central goal.

Act 2 (Confrontation)
The middle section where challenges escalate and conflict develops.

Act 3 (Resolution)
The concluding section where conflict reaches its climax and is resolved.

Climax
The moment of highest tension or dramatic intensity in a story.

Resolution
The outcome of the story following the climax.

Hook
An opening element designed to capture audience attention quickly.

Stakes
The consequences or risks associated with success or failure in a story.

Internal Conflict
A psychological or emotional struggle experienced by a character.
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Events
Occurrences that take place before being shaped into a narrative.

Cinematography & Visual Language

Framing
The process of selecting and arranging visual elements within the boundaries of a shot.

Wide Shot
A shot that shows a subject within a broad environment or context.

Establishing Shot
A wide shot used to introduce a location and provide context.

Close-Up
A tightly framed shot that emphasises detail or emotion.

Point of View (POV)
A shot that presents the scene from a character's perspective.

High Angle
A camera angle looking down on a subject.

Low Angle
A camera angle looking up at a subject.

Eye Level
A neutral camera position aligned with the subject’s eye line.

Composition
The arrangement of visual elements within a frame.

Rule of Thirds
A compositional guideline that divides the frame into nine equal sections.

Focus
The degree of visual sharpness used to direct audience attention.

Foreground
Elements positioned closest to the camera.

Background
Elements located behind the primary subject.

Movement
Intentional camera motion used to communicate emotion or information.

Pan

Horizontal camera movement from a fixed position.
Tilt

Vertical camera movement from a fixed position.

Tracking Shot
A moving shot that follows a subject through space.
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Handheld Shot
A shot captured without camera stabilisation.

Zoom
A change in focal length that alters the apparent size of a subject.

Dolly Zoom
A camera effect combining movement and zoom to distort perspective.

Visual Symbolism
The use of visual elements to represent larger ideas or themes.

Visual Metaphor
An image used to represent an abstract concept or emotion.

Storyboard
A visual planning document showing a sequence of shots.

Shot Planning
The process of designing and organising shots before filming.

Editing & Post-Production

Editing
The process of selecting, arranging and refining recorded footage.

Post-Production
All work undertaken after filming has been completed.

Kuleshov Effect
The principle that audiences derive meaning from the relationship between consecutive
shots.

Montage
A sequence of shots arranged to create meaning or condense time.

Shot Order
The arrangement of shots within a sequence.

Pacing
The rhythm created through shot duration and editing decisions.

Continuity Editing
An editing approach designed to create a seamless viewing experience.

Contrast Editing
Editing that uses strong visual or emotional differences between shots.

Match Cut
A transition linking two visually similar shots.

Eyeline Match
A continuity technique showing what a character is looking at.

180° Rule
A guideline that maintains consistent screen direction between shots.
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Smash Cut
An abrupt transition between contrasting scenes or moments.

Transition
A method used to move from one shot or scene to another.

Sequence
A group of related shots that together communicate a complete action or idea.

Timeline
The workspace where clips are arranged during editing.

Sound & Audio

Dialogue
Spoken words performed by characters within a scene.

Narration
A spoken commentary that guides the audience through a story.

Voiceover
Recorded speech added over visual content.

Sound Effects (SFX)
Artificially added or enhanced sounds supporting the action.

Foley
Custom-recorded sound effects synchronised with on-screen actions.

Music
Audio used to establish mood, emotion or atmosphere.

Silence
The intentional absence of sound for dramatic effect.

Ambient Sound
Natural environmental sound that contributes realism and atmosphere.

Production & Audience
Filming
The process of capturing moving images using a camera.

Screening
The presentation of a completed audiovisual work to an audience.

Audience Perspective
The way viewers interpret, understand and emotionally respond to a story.
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Module 1

Why do some videos make us feel something... while others are instantly forgotten? In
this module, you’ll discover what transforms ordinary moments into powerful stories.
You'll learn the four essential ingredients every story needs: a character, a goal, an
obstacle... and change. Even a simple everyday event can become emotional and engaging
when shaped into a narrative. You'll also explore why the human brain is wired for stories:
how emotion, tension, and meaning make audiences remember what they watch. You'll
see the difference between raw footage and crafted storytelling... and how editing, sound,
and structure create impact. Then, you’ll break down the classic 3-act structure:
Beginning. Middle. End.

The storytelling blueprint used everywhere: from films to TikToks. And finally, you'll
learn how conflict and stakes keep viewers emotionally invested. By the end of this
module, you'll be able to recognize and build compelling stories using simple audiovisual
tools, even just your smartphone.

Story Foundations
How Humans Turn Life into Narrative

Goal: By the end of this module, participants will understand what transforms everyday
events into compelling stories and why narratives captivate audiences emotionally and
cognitively. This foundation equips participants to spot and craft stories in audiovisual
media using simple tools like smartphones. The overall goal is participants to understand
what makes something a story and why stories affect people.

What elements compose a story: character, goal, obstacle, change.

Why the brain loves stories: emotion, meaning, and memory.

The difference between events and narrative (raw footage vs crafted story).
Introduction to story structure: (3 act structure) beginning, middle, end.
The core of story: conflict and stakes.

Examples from film, social media videos, and documentaries.

Exercise: transforming a simple real-life event into a story outline.
Audiovisual focus: recognising story elements inside video clips.

1. What Elements Compose a Story: Character, Goal, Obstacle, Change

At its core, a story boils down to four essential elements that give it life and momentum.
These aren't abstract concepts - they're the building blocks filmmakers, TikTok creators,
and documentarians use to hook viewers.

- Character: The ‘who’ driving the story. Not just any person, but one with desires, flaws,
or relatability. In audiovisual terms, reveal them through actions, expressions, or dialogue
rather than exposition.

Example: A shy teen (character) filming their first vlog.

- Goal: What the character wants. It creates direction and urgency. Make it specific and
personal.
Example: specific ‘win the school talent show’vs. vague ‘be happy’.
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- Obstacle: The ‘but’ that blocks the goal. External (rainy weather ruins outdoor shoot) or
internal (fear of judgment). This sparks tension.

- Change: The transformation at the end. The character grows, fails, or shifts perspective.
Without it, there's no payoff
Example: teen overcomes nerves, posts the vlog, gains confidence.

These elements create propulsion: Character pursues Goal, hits Obstacle, emerges
Changed. In video clips, scan for them: Does the shot linger on a determined face (goal)?
A slammed door (obstacle)? A smile post-struggle (change)?

Reference: Pixar storytelling rules emphasise ‘Once upon a time there was __. Every day,
__"to embed these upfront (Pixar in a Box, Khan Academy).
https://www.youtube.com/watch?v=1rMnzNZKIX0&list=PL64d z5MCoeg5fKLgnVvGul]

vzsdh]10r

Watch: Pixar in a Box storytelling playlist
Read: Khan Academy - Pixar in a Box: The Art of Storytelling
Explore Further: Pixar - Pixar in a Box overview

Exercise: Watch a 15-second Instagram Reel. Label the four elements.


https://www.youtube.com/watch?v=1rMnzNZkIX0&list=PL64d_z5MCoeg5fKLqnVvGuIJvzsdhJ10r
https://www.youtube.com/watch?v=1rMnzNZkIX0&list=PL64d_z5MCoeg5fKLqnVvGuIJvzsdhJ10r
https://www.youtube.com/playlist?list=PLwo08c02MwkOynkuWB8Rqw7M3Xkrx7BfC
https://www.khanacademy.org/partner-content/hass-storytelling/storytelling-pixar-in-a-box
https://www.pixar.com/pixar-in-a-box
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Every story - from a 15-second Reel to a feature film - stands on these four supports. Find
them, and the structure follows.

01

02

03

04

THE ARC

—

Character
WHO is the story about?

The person we follow and care about. The audience needs
someone to root for - a face, a voice, a point of view.

Goal

WHAT do they want?

A specific, concrete want that drives every action. No goal,
no direction - the story stalls.

Obstacle
WHAT stands in the way?

The conflict - external (a rival, a deadline) or internal (fear,
doubt). This is where the story lives.

Change
HOW are they different at the end?

The transformation. The character - or the viewer - is not
the same as when we started. This is the payoff.

Character + Goal set up the start
Obstacle creates the middle
Change delivers the end.

2. Why the Brain Loves Stories: Emotion, Meaning, and Memory

Stories aren't entertainment - they're neurological superpowers. Human brains evolved

for narratives to process the world, survive threats, and bond socially.

- Emotion: Stories trigger mirror neurons, simulating experiences as if real. Fear in a
horror clip? Your heart races. Joy in a reunion scene? Oxytocin floods for connection. This
beats facts: Emotional peaks make viewers 22x more likely to remember (Perkins School
of Data Science study).

- Meaning: Life feels chaotic; stories impose order. They answer ‘Why does this matter?’
via cause-effect chains, turning random events into lessons. Documentaries excel here -
e.g., explaining climate change through one family's journey.
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- Memory: Narratives create ‘mental maps’. Facts fade; stories stick via episodic memory
(hippocampus activation). Social media thrives on this: Viral videos embed via surprise +
emotion.

For youth creators: Use close-ups for emotion, arcs for meaning. Brains retain stories 65-
70% longer than lists (Noble Desktop).

Neuroscientist Paul Zak's research shows stories raise cortisol (tension) then oxytocin
(release), boosting retention (TED Talk: "The Moral Molecule").

Watch: Paul Zak TED Talk - Trust, morality and oxytocin
Read: Paul |. Zak - Why Inspiring Stories Make Us React

Audiovisual Tip: In clips, note swelling music (emotion) or voiceover "aha" (meaning).

Why the brain loves stories

Narrative isn't entertainment - it's a neurological superpower. The brain
evolved to think in stories, on three fronts.

Emotion we feelitas if real

Stories fire mirror neurons - a horror clip races your heart, a reunion floods

oxytocin. Paul Zak's research shows tension then release drives connection.

Meaning order out of chaos

Life feels random; stories impose cause & effect. They answer “why does this
matter?” - turning scattered events into a lesson the viewer keeps.

Memory facts fade, stories stick

Narratives build mental maps via episodic memory. Surprise + emotion is exactly

why a video goes viral instead of being scrolled past.

22 % 65-70%

more likely to remember an longer retention for stories

emotional peak vs. aplain fact. than for plain lists.

10
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3. The Difference Between Events and Narrative (Raw Footage vs
Crafted Story)

Events are unfiltered reality; narratives are sculpted truth. Spot the gap to elevate your
videos from amateur to pro.

RAW FOOTAGE CRAFTED STORY
Events Narrative

like a diary entry like a film trailer
STRUCTURE Chronological, no arc Curated beginning—middle-end
FOCUS Everything happens Selective: character & goal
EMOTION Neutral observation Amplified by edits & sound

) “Desperate dash for mom'’s gift

EXAMPLE "Walk to store, buy present”

amid storm”

IMPACT Forgettable log Memorable emotional journey

KULESHOv The same neutral face reads as hunger, grief or love depending on the

= shot beside it. Editing crafts meaning.

Raw footage is like a diary entry.

Narrative is like a film trailer.

In post-production, cuts imply meaning - e.g., shaky cam for chaos vs steady for resolve.
Social media: Raw vlog flops; edited with music hooks viewers.

Reference: The Kuleshov Effect (1920s Soviet editing): Same actor's neutral face + soup
= hunger; + woman = lust. Proves editing crafts narrative from events (Film Editing
Theory). https://www.youtube.com/watch?v=96xx383lpil

Read: Videomaker - The Kuleshov Effect | StudioBinder - Kuleshov Effect examples
Exercise: Grab raw phone footage; rewatch to find a story.

4. Introduction to Story Structure: 3-Act Structure (Beginning, Middle,
End)

The 3-Act Structure is storytelling's universal blueprint - simple yet powerful for short
videos. Divide your 1-3 minutes clip accordingly.

- Act 1: Beginning (Setup, 25% runtime): Introduce character, world, goal. Hook
immediately (question/action).

Example: Wide shot of bustling street; zoom to protagonist checking watch (stakes: late for
audition).

11


https://www.youtube.com/watch?v=96xx383lpiI
https://www.videomaker.com/article/c10/18236-the-kuleshov-effect-understanding-video-editings-most-powerful-tool/
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- Act 2: Middle (Confrontation, 50% runtime): Escalate obstacles. Build tension via quick
cuts, rising music.
Example: Traffic jam, phone dies - internal doubt montage.

- Act 3: End (Resolution, 25% runtime): Climax + change. Payoff feels earned.
Example: Run finale, nail audition, reflective smile.

Visualise as a wave: Rise (Acts 1-2), peak (climax), fall (resolution).
Fits TikToks (15s Act 1 hook) to docs.

Syd Field's “Screenplay” popularised 3-Acts for film; applies to shorts (used in Sundance
labs).

Read: StudioBinder - Three Act Structure in Film

Exercise: Draw 3 boxes per act for planning.

The Three-Act Structure

Tension is not flat - it rises. Map any story onto a curve of conflict that builds to a climax
and resolves.

CLIMAX

resolution
@ inciting incident

Establish the status quo and the character's normal world - then

ACT I
. - break it. The inciting incident is the spark that sets the goal in
Beginning ,
motion.
ACTT Conflict escalates through obstacles and micro-conflicts. Stakes
= rise, complications stack - building to the climax, the moment of
Middle _ :
highest tension.
ACT 111 The tension releases. The conflict resolves, the goal is won or lost,
End and the change - the lesson learned - lands with the audience.

RULE
-

Raise the stakes: what catastrophically happens if the goal is not achieved?

12
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5. The Core of Story: Conflict and Stakes
No conflict, no story - it's the engine propelling the 3-Acts. Stakes make us care.

Conflict Types:
- External: Environment/people (chase scene).
- Internal: Doubts/fears (voiceover monologue).
- Interpersonal: Clashes (argument shot reverse-shot).

Stakes: ‘What's at risk?’
- Low: Lose a game.
- High: Lose friendship/reputation/dream.

Raise via countdowns (for example timer overlay).

In audiovisuals:

Conflict via cross-cuts (protagonist vs antagonist).
Stakes via dialogue ("If I fail, the team's done").
Social media: Drama = views; resolution = shares.

Robert McKee's "Story" defines conflict as "life vs death" metaphorically, even in
comedies.

Read: McKee Story - Inner Conflict and Forces of Antagonism | McKee Story - Do Your
Scenes Turn?

Tip: Every scene needs micro-conflict to sustain momentum.

13


https://mckeestory.com/how-does-inner-conflict-relate-to-the-forces-of-antagonism/
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Conflict & Stakes

No conflict, no story - it's the engine of the three acts. Stakes are what make
us care how it ends.

THREE KINDS OF CONFLICT

External Internal Interpersonal
Environment or people - a Doubts and fears - the Clashes between people -
chase, a storm, a rival. voiceover monologue. shot/reverse—shot.

RAISE THE STAKES - “WHAT'S AT RISK?”

LOW Lose a game.
HIGHER Let down the people counting on you. l

HIGHEST Lose the friendship, the reputation, the dream.

Every scene needs a micro-conflict. Raise stakes with countdowns,

timers, a ticking clock.

6. Examples from Film, Social Media Videos, and Documentaries
Apply elements to real media:

- Film: *Up* opening (Pixar): Elderly Carl (character) loses wife (obstacle), goal to
adventure (change). 3-Act montage crushes hearts.

Watch: Up - Married Life opening scene
Read: Rotten Tomatoes - Carl and Ellie opening sequence

- Social Media: Viral TikTok “Get Ready with Me” fails = triumphs: Goal (perfect look),
obstacle (spill), stakes (date), edited arc.

- Documentary: *Life in a Day* clips: Raw event (global day) — narrative via
voiceover/selection (e.g., Kenyan boy's goal to eat meat).

Watch/analyse: Pause for "Spot goal? Stakes?" Builds recognition.

Reference: *Life in a Day* (YouTube/Kevin Macdonald, 2011) exemplifies user footage
into narrative.

Watch: Life in a Day 2010 - full film
Read: The Guardian - Life in a Day background

14


https://www.youtube.com/watch?v=XO77YuyMOek
https://editorial.rottentomatoes.com/article/most-memorable-movie-moments-up-ellie-carl-opening-scene/
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https://www.theguardian.com/film/2011/jun/07/life-in-a-day-macdonald
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Explore Further: Life in a Day YouTube channel
Practice: Link to 1-min clips for self-review.

Story in the Wild

The same four elements run through a Pixar film, a TikTok and o
documentary. Learn to spot them anywhere.

riLm  Up - opening montage

Carl (character) dreams of adventure (goal), loses his wife (obstacle), and is left

changed (change) - a full three-act arc in four wordless minutes.

sociAL “Get Ready With Me” TikTok

Goal: the perfect look. Obstacle: a spill. Stakes: the date tonight. The fail-then-

triumph arc is edited into 30 seconds.

pDocUMENTARY Life in a Day

Raw user footage from across one global day becomes narrative through

voiceover and selection - e.g. a Kenyan boy's simple goal to eat meat.

WATCH FOR Pause any clip and ask: Where's the goal? What's at stake?

= Recognition builds the craft.

7. Exercise: Transforming a Simple Real-Life Event into a Story Outline
+ Audiovisual Focus

1. Pick Event: Mundane, e.g., “morning commute”.

2. Identify Elements: Character (you), Goal (arrive on time), Obstacle (bus delay), Change
(learn patience).

3. 3-Act Outline:
- Beginning: Alarm, rush out.
- Middle: Crowded bus, phone drama.
- End: Arrive, reflect positively.

4. Amp Stakes/Conflict: “Miss class? Fail project?”
5. Audiovisual Layer: Note shots (close-up frustration), sound (horns), edit (montage).

Film your outlined event (30s raw), add narrative voiceover next module.

15
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Assignments

Choose and complete only one of the two options of your choice. This task will help you
put what you have learned into practice before moving on to the test.

Put it into practice

Complete only one of the two options before the test. Keep it to one page.

OPTION 1 - ANALYSE
Audio-visual analysis

For those who want to see the structure in stories by other authors. Pick a short Reel /
Short / TikTok - or the opening of Pixar's Up.

1 Thefour pillars - name the Character, Goal, Obstacle and Change.
2 The structure - find the inciting incident, the escalation, the climax and resolution.

3 Audio-visual language - give one example of "show-don't-tell" through image or
sound.

OPTION 2 - CREATE
Everyday event — storyboard

For those who want to build a story from scratch. Take an ordinary moment - a late bus,
making coffee, the supermarket - and turn it into an outline.

1 Elements & stakes - define the Character, a clear Goal, an unexpected Obstacle.
Raise the stakes.

2 Three-actoutline - status quo + incident — struggle + tension — final change.

3 Director's notes - add one sound effect and one shot type per act.

DELIVERABLE

5 One page, written. Then take the module test.

> Option 1: Audio-visual analysis of an existing story

Description: This option is suitable for people who want to develop their ability to “see”
the structure of stories created by other authors.

Your task: Choose a short video from social networks (TikTok, Instagram Reels, YouTube
Shorts) or analyse the opening video from the Pixar film Up mentioned in the module.
Describe the following elements in writing in a volume of up to one page:

1. The Four Pillars: Who is the Character? What is their specific Goal? What Obstacle
does they encounter (external or internal) and what is the Change in them at the
end?

16
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2.

3.
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The Structure: What is the intriguing incident in the Beginning? How does the
conflict escalate in the Middle? What is the climax and resolution in the End?
Audio-visual language: Provide at least one example of how the creator uses
visuals (e.g., close-up for emotion) or sound (e.g., diegetic sound from the
environment) to “show, not tell” the story.

> Option 2: Turning an Everyday Event into a Storyboard

Description: This option is for those who want to step into the role of authors and build
their own story from scratch.

Your task: Choose a completely ordinary everyday event (e.g., shopping at the
supermarket, waiting for a late bus, trying to make coffee in the morning). Turn it into a
compelling Outline by writing down:

1.

The Elements and Stakes: Define the Character (you or a fictional person). Set a
clear Goal and add an unexpected Obstacle. Artificially raise the Stakes - what
catastrophically will happen if the goal is not achieved?

Three-Act Screenplay: Write out the event in three acts - Inciting Incident
(introducing the status quo and incident), Climax (the struggle with the obstacle
and micro-conflicts, followed by the critical moment when the tension rises),
Resolution (the final change/lesson learned).

Director's Notes: Add one audio-visual note to each of the three acts - what sound
effect will be heard and what type of shot (e.g. wide shot) will you use to transport
the viewer to the scene of the event.

Quiz

Instructions: Read each question carefully and select the single best answer out of the four
options provided.

Question 1
According to Module 1, what are the four essential pillars that compose the core of any

story?

A)
B)
()
D)

Theme, Plot, Dialogue, Music
Camera, Lighting, Sound, Editing
Character, Goal, Obstacle, Change
Beginning, Middle, End, Climax

Question 2
In audiovisual storytelling, how should a Character be introduced to engage the
audience effectively?

A)
B)
()
D)

Through long text explanations and on-screen backstory
Through actions, expressions, and meaningful visual details

As a perfect figure without any flaws or internal conflicts

Solely through a voiceover that describes their personality traits

Question 3
If a young activist wants to film their first video report but experiences a strong fear of
how people in the park will judge them, what type of Obstacle is this?

A)

External obstacle

17
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B) Internal obstacle
C) Technical obstacle
D) Force majeure event

Question 4
Which of the following statements best describes the concept of "Stakes" in a narrative?

A) The exact runtime of the final video on social media

B) What the character risks losing or gaining if their goal fails
C) The number of background actors involved in a scene

D) The financial budget spent on filming the project

Question 5
What is the primary role of the "Inciting Incident" in the three-act structure?

A) It appears at the very end to resolve all of the character's problems

B) Itis an eventin Act 1 that disrupts the status quo and forces the character to act
C) Itserves to smoothly lower the tension immediately after the climax

D) Itis a technical editing mistake that creates narrative confusion

Question 6
What constitutes “Narrative Momentum” in Act 2 (The Middle)?

A) A chain of micro-conflicts where every action leads to a logical consequence
B) Alist of random, independent, and disconnected daily occurrences

C) A static on-screen frame showing a landscape without any motion

D) The complete absence of any barriers facing the main character

Question 7
What does the golden rule “Show, Don't Tell” mean when filming with a smartphone?

A) Forcing the character to read the entire script directly to the camera

B) Using visual evidence, emotions, and environment instead of dry exposition
C) Turning off the video feed completely and relying only on an audio track

D) Adding large subtitles that summarise exactly what is happening in the frame

Question 8
Which type of visual framing is most appropriate for capturing intense human emotions
or critical tiny details?

A) Wide shot
B) Close-up

C) Medium shot
D) Panning

Question 9
What is the difference between diegetic and non-diegetic sound in audiovisual media?

A) Diegetic sound is always low quality, while non-diegetic sound is recorded in a
professional studio

B) There is no difference; they are synonyms for the exact same technical term

C) Diegetic sound exists within the world of the story and characters can hear it,
while non-diegetic sound is added strictly for the audience

D) Diegetic sound is generated entirely by artificial intelligence tools
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Question 10

How does the documentary project Life in a Day by Kevin Macdonald successfully create
a compelling narrative out of raw, everyday footage?

A) By hiring professional actors who mimic real-life situations

B) By careful selection, editing, and mapping audio-visual context around the
personal goals of the participants

C) By broadcasting all the thousands of hours of submitted raw video without any
editing

D) By converting the user footage into a fully animated shared film

19



Co-funded by
the European Union

VIBE

Module 2

What if you could tell an entire story... without saying a single word? In this module, you'll
learn how visuals create meaning, emotion, and narrative. You'll explore how framing
changes the way audiences feel: from wide shots that show isolation... to close-ups that
reveal emotion and tension. You'll discover how camera angles shape power and
perspective, making characters appear confident, vulnerable, or relatable. Using simple
smartphone techniques, you'll practice composition tools like the Rule of Thirds, focus,
and layering foreground and background to guide the viewer’s eye. Then, you'll
experiment with movement: learning how camera motion creates urgency, calm,
suspense, or intimacy. You'll also discover visual symbolism and metaphor: how ordinary
objects and images can communicate deeper meaning without dialogue. Finally, you'll
learn the basics of storyboarding and shot planning to prepare your own visual stories
before filming. By the end of this module, you'll create a complete 6-shot visual story using
only images, proving that powerful storytelling starts with how you see the world.

Seeing Like a Storyteller

Visual Language and Meaning

Goal: Participants will master how visuals alone tell stories, using smartphone cameras
to compose shots that evoke emotion, power, and narrative without dialogue or text. This
builds on Module 1 by shifting from story elements to their visual expression. The overall
goal is participants to learn how images communicate story without words.

How framing affects meaning (wide shot, close-up, point of view).
Camera angle and power (high angle, low angle, eye level).
Composition basics: rule of thirds, focus, foreground /background.
Using movement to convey emotion and intention.

Visual symbolism and visual metaphor in video.

Introduction to storyboarding and shot planning.

Exercise: create a 6-shot visual story using only images.
Audiovisual focus: visual storytelling tools using phone cameras.

1. How Framing Affects Meaning (Wide Shot, Close-Up, Point of View)

Framing defines what the audience sees - and feels - before a single word is spoken. It's
your visual vocabulary for storytelling.

- Wide Shot (Establishing): Shows full context/environment. Builds world/scale. Ex:
Lonely figure in vast desert = isolation. Use for setups (Module 1 beginning).

- Close-Up: Intimate details/emotions. Zooms on eyes/tears for tension. Ex: Trembling
hand on door = anticipation. Amplifies stakes.

- Point of View (POV): Subjective angle (through character's eyes). Immerses viewer. Ex:
Blurry view through rain-streaked window = confusion/fear.

Phone Tip: Pinch-zoom (close-up), step back (wide), hold steady for POV. Framing guides
eye flow - left-to-right for Western narratives.
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Reference: Sergei Eisenstein's montage theory: Frame choice edits reality (Battleship
Potemkin, 1925). https://www.youtube.com/watch?v=fBqAGdqTNz0

Watch: Battleship Potemkin - Odessa Steps sequence
Read: ACMI - Battleship Potemkin: Odessa Steps
Quick Check: Reframe a selfie: Wide = context; Close = mood.

How Framing Makes Meaning

Framing decides what the audience sees and feels before a single word is spoken. It's
your visual vocabulary.

Wide Shot
CONTEXT & SCALE

' Shows the full environment. A lone figure in a vast desert reads

as isolation. Use it to set up the world.

Close-Up

INTIMACY & EMOTION
@ Fills the frame with eyes, tears, a trembling hand on a door. It

amplifies the stakes and the tension.

Point of View

/]\ SUBJECTIVE / IMMERSIVE

We see through the character's eyes. A blurry view through a

rain - streaked window reads as confusion or fear.

PHONE TIP Pinch-zoom for close-up, step back for wide, hold steady for POV.

= Frame to guide the eye left-to-right.

2. Camera Angle and Power (High Angle, Low Angle, Eye Level)

Angles manipulate perceived power dynamics and emotion - subtly directing audience
sympathy.

- High Angle: Camera above subject. Makes them small/vulnerable. Ex: Hero overlooked
in crowd = underdog setup.

- Low Angle: Camera below. Empowers/makes heroic. Ex: Protagonist post-victory =
triumph.

- Eye Level: Neutral/equal. Builds relatability /trust. Default for dialogues.
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Combine with movement: Tilting up from low = growing confidence. Youth creators:
Crouch/lie for low; ladder/stairs for high. Power shifts drive conflict visually.

Reference: Orson Welles' Citizen Kane uses Dutch angles/low for menace (1941);
standard in film schools.

Watch: How Orson Welles shot Citizen Kane
Read: BFI - 20 inspired visual moments in Citizen Kane | ASC - Realism for Citizen Kane

Audiovisual Tip: In clips, note: Villain intro = high angle on victim.

Camera Angle & Power

Where you put the camera quietly decides who holds the power and who earns the
audience's sympathy.

2N S
() N/

High Angle Low Angle Eye Level
Small, vulnerable. Heroic, powerful. Neutral, equal.
The hero overlooked The protagonist after Builds relatability
in a crowd - the a victory - triumph and trust — the
underdog setup. made visible. default for dialogue.

COMBINE Tilt up from a low angle = growing confidence. Crouch for low, find stairs

= or a ladder for high.

3. Composition Basics: Rule of Thirds, Focus, Foreground/Background
Composition organises chaos into meaningful visuals - guiding the eye to story beats.

- Rule of Thirds: Imagine 3x3 grid; place key elements (eyes, horizon) at intersections.
Off-centre = dynamic/tension.
Phone: Enable grid overlay.

- Focus: Sharp subject, blurred rest (shallow depth). Draws to emotion/goal.
Example: Focused face, blurred obstacle behind.

- Foreground/Background: Layers add depth. Foreground frames action; background
hints world/symbolism.
Example: Bars in foreground = trapped character.
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Avoid centred/symmetrical unless for stability. Builds subconscious narrative flow.

Reference: Rule of Thirds from painting (Da Vinci); codified in photography by Henri

Cartier-Bresson ("Decisive Moment," 1952).

Read: Adobe - Rule of Thirds in photography
Phone Hack: Tap-to-focus; walk for layers.

Composition Basics

Composition turns chaos into meaning - organising the frame so the eye lands exactly on

the story beat.
? o

Rule of Thirds Focus

Place key elements on a 3x3 Sharpsubject, blurred rest.

grid's lines or intersections.

Off-centre feels dynamic. eye to the emotion or goal.
FROM TOOL TO STORY USE
Rule of Thirds Energy & direction
Focus Emphasis & isolation
Layers Depth & immersion

PHONE HACK

=

Shallow depth draws the

Layers
Foreground + background
add depth. Bars in front =

a trapped character.

Guide to goal [ obstacle
Highlight the change

World-building

Turn on the grid overlay, tap to focus, and walk to build layers.

4. Using Movement to Convey Emotion and Intention

Static shots inform; movement immerses, revealing intention and escalating emotion.

- Pan/Tilt: Sweep across scene. Pan left-right = scanning threat; tilt up = awe/power rise.

- Tracking/Handheld: Follow character. Smooth = pursuit; shaky = chaos/internal

turmoil.

- Zoom/Dolly: In/out for intensity. Slow zoom face = revelation; quick out = overwhelm.

Emotion Map:
Slow/smooth = calm/reflection (resolution);
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Fast/jerky = urgency (conflict).
Phone: Walk-and-talk for tracking; gimbal apps for smooth.

Reference: Hitchcock's "Dolly Zoom" (Vertigo, 1958) distorts reality for dread - emulates
psychological shift.
https://www.youtube.com/watch?v=G7Y]kBcRWB8

Watch: Evolution of the Dolly Zoom
Read: Adobe - What is a dolly zoom? | Wired - How the Vertigo effect works
Tip: Match movement to arc: Steady Act 1, frantic Act 2, settle Act 3.

Movement & Emotion

A static shot informs; a moving camera immerses revealing intention and turning up the
emotional volume.

Pan the camera across the scene. Pan from left to right to identify a
Pan / Tilt threat; tilt the camera upward to convey a sense of awe and

growing power.

Follow the character. Smooth = pursuit; shaky handheld = chaos

Tracking

and internal turmoil.

In or out for intensity. A slow zoom on a face = revelation; a quick

Zoom / Dolly

pull-out = overwhelm.

THE EMOTION MAP - MATCH MOVEMENT TO THE ARC

SLOW & SMOOTH FAST & JERKY

calm - reflection urgency - conflict
ACT 1 ACT II ACT III
Steady Frantic Settle

DOLLY  Hitchcock's Vertigo trick: zoom one way, move the other - reality warps to

ZOOM : )
o show a psychological shift.

5. Visual Symbolism and Visual Metaphor in Video

Symbols/metaphors layer subtext - showing themes without words, deepening impact.
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- Symbolism: Objects represent ideas.
Example: Broken chain = freedom gained; wilted flower = lost hope.
Recur for motif.

- Metaphor: Visual stand-in for abstract.
Example: Crashing waves = inner turmoil; ascending stairs = overcoming obstacle.

In shorts: Quick inserts (rain for sadness).
Youth: Everyday props (phone as "lifeline"). Builds meaning (Module 1).

Reference: Stanley Kubrick's The Shining: Flooded bar = guilt metaphor; axes recur for
violence (1980). Analysed in film studies (BFI resources).
https://www.youtube.com/watch?v=YnzYWsdHEpM

Read: The Guardian - The Shining at 40

Clip Analysis: Rain over smiling face = bittersweet change.

Symbolism & Metaphor

Objects and images carry subtext showing a theme without ever stating it, and deepening

the impact.
SYMBOLISM METAPHOR
Object = idea Image = abstract
A single thing stands for a An image represents a
concept, and recurs as a motif. feeling that has no form.

READING THE SUBTEXT

Broken chain = freedom gained

Wilted flower - lost hope

Crashing waves o8 inner turmoil
Ascending stairs - overcoming the obstacle

YOUTH Use everyday props - a phone as a “lifeline”, rain over a smiling face
HACK

—

for a bittersweet change.
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6. Introduction to Storyboarding and Shot Planning

Storyboard: Visual script - sketches per shot with notes. Plans framing/angle/movement
before filming.

Steps:

1. Outline story (Module 1).

2. Breakinto 8-12 shots.

3. Sketch: Thumbnail frame + angle + duration + audio note.
4. Sequence for flow (e.g., wide — close).

Phone Apps: Canva/Storyboard That (free templates). Prevents wasteful reshoots.

Explore Further: Canva Storyboard templates | Storyboard That

Reference: Disney's multi-plane storyboarding for depth (Snow White, 1937)
https://www.youtube.com/watch?v=xCK2]8K9HfQ

Watch: Walt Disney's Multiplane Camera

Read: Walt Disney Family Museum - Multiplane Educator Guide
Template Example:

Shot 1: Wide establishing. Low angle hero. Pan right. 5s. Ambient sound.
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Storyboarding & Shot Planning

A storyboard is a visual
script - one sketch per
shot, planning framing,
angle and movement
before you film.

Outline the Break into Sketch frame Sequence
story 8-12 shots and add notes wide=close
Example:
Framel
s Shot: Wide establishing
Angle: Low
Camera Movement: Hero
pan right

Duration: 5 seconds
Audio: Ambient sound

Planning shots prevents wasteful reshoots.

Free apps: Canva, StoryBoard That
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7. Exercise: Create a 6-Shot Visual Story Using Only Images +
Audiovisual Focus

Goal: Silent 6-shot sequence telling full story (character-goal-obstacle-change). Use
phone camera only.

Steps:

1. Idea: Personal event (Mod 1 outline). Ex: "Lost phone — panic — find it."
2. Storyboard: Sketch 6 frames (1min). Apply framing/angle/composition.
3. Film: 5-10s per shot. Vary movement/symbols. No words/audio.

4. Sequence: Export as slideshow (iMovie/CapCut).

5. Review: Share; peers guess story elements.

Rubric: Does it hook? Convey conflict? Resolve visually?

Phone Tools: Grid on, burst mode for movement, apps like FiLMiC Pro for pro controls
(free tier).

Reference: Exercise from NYU Tisch visual storytelling labs; mirrors indie film
challenges.
https://www.youtube.com/watch?v=RQQIHieK71Q

Homework: 6-shot sequence + reflection: "How did framing change meaning?"

The 6-Shot Silent Story

Tell a full story - character, goal, obstacle, change - in six shots. No words, no audio.
Phone camera only.

1 Idea - Reuse a personal event from Module 1. e.g. “Lost phone — panic — find it.”

Storyboard - Sketch 6 frames in a minute. Apply framing, angle, composition.

3 Fillm - 5-10 seconds per shot. Vary movement and add a symbol.
4 Sequence - Export as a slideshow (iMovie / CapCut).
5 Review - Share it and peers guess the story elements.

RUBRIC - three checks

Does it hook? Convey conflict? Resolve visually?

HOMEWORK ©-shot sequence + a short reflection:

> “How did framing change the meaning?”

Assignments

Choose and complete only one of the two options of your choice. These tasks will help you
put the rules of visual language into practice.
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Put Visual Language Into Practice

Complete only one of the two options. Both turn the rules of framing, angle
and composition into a real piece of work.

OPTION 1 - SHOOT smart phone

A Visual Essay Without Words

Capture exactly 6 still photos that tell a short story - understandable with no text or
voice. e.g. losing & finding an object, preparing for an exam, waking up.

Variety >1 Wide (location), 21 Close-Up (emotion), 21 POV.
Angles High angle for vulnerability - Low angle for relief or triumph.

Composition Apply the Rule of Thirds in at least three frames.

OPTION 2 - PLAN Canva - Storyboard That

A Visual Storyboard

Take your three-act storyboard from Module 1 and divide it into a sequence of 8-12
shots. Draw or assemble it digitally.

Sketches A thumbnail per shot showing type (Wide / Medium / Close) and
subject position.

Director's notes Under each: shot type, angle (Eye / High / Low), movement (Pan /
Tilt), duration in seconds.

Visual rhythm Logical flow - e.g. wide — close as tension builds. No abrupt jumps.

DELIVERABLE ©One finished piece - a 6-photo sequence or an 8-12 shot

- storyboard. Then take the module test.

» Option 1: Shooting a Visual Essay Without Words

Description: This task focuses on the practical application of framing and camera angles
to convey meaning and emotion through images alone.

Your task: Use your smartphone to capture a sequence of exactly 6 still photos that tell a
short story (for example: losing and finding an object, preparing for an exam, or waking
up in the morning). The story should be understandable without the use of text or voice.

» Performance requirements:

1.

Variety of shots: Include at least one Wide Shot to establish the location, one Close-
Up to capture an emotion or important detail, and one POV shot.

Control Suggestion: Use High Angle to show vulnerability or difficulty in the
character, and Low Angle to show relief, triumph, or dominance.

Composition: Apply the Rule of Thirds in at least three of the frames by placing the
subject on the intersections of the camera grid.
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» Option 2: Creating a Visual Storyboard

Description: This task is suitable for people who want to practice pre-planning a video
production and structuring the visual narrative before the actual filming.

Your task: Take the three-act storyboard that you developed in the practical task in
Module 1 and divide it into a sequence of 8 to 12 separate shots. Draw or digitally
assemble (using free templates in Canva or Storyboard That) a storyboard.

» Requirements for execution:

1. Visual sketches: Each shot must have a graphic image (thumbnail) that clearly
shows what the plan is (Wide, Medium, Close-Up) and what the position of the
subject is.

2. Director's Notes: Under each thumbnail, write a short technical note containing:
the type of shot, the camera angle (Eye Level, High, Low), any movement (Panning,
Tilting), and the duration of the shot in seconds.

3. Visual Rhythm: Make sure the shots follow a logical visual flow (for example,
moving from wide shot to close-up as the tension builds) to avoid abrupt and
confusing jumps for the viewer.

Quiz

Instructions: Read each question carefully and select the single best answer out of the four
options provided.

Question 1
Which type of camera framing is specifically designed to show the full environmental
context and establish the setting at the beginning of a narrative?

A) Close-Up

B) Wide Shot (Establishing Shot)
C) Point of View (POV)

D) Medium Shot

Question 2
If a creator wants to visually make a subject look vulnerable, powerless, or overwhelmed
by their surroundings, which camera angle should they utilise?

A) Low Angle

B) Eye-Level Angle
C) High Angle

D) Dutch Angle

Question 3
What is the core operational principle behind the "Rule of Thirds" in camera composition?

A) Placing the main subject dead-center in the exact middle of the screen

B) Dividing the frame into a 3x3 grid and placing key visual elements along the lines
or intersections

C) Ensuring that every scene contains exactly three characters or objects

D) Keeping the camera lens exactly three feet away from the subject at all times
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Question 4
Which composition technique involves using environmental elements, such as doorways,
windows, or overhanging branches, to enclose the main subject?

A) Leading Lines
B) Framing Within a Frame
C) Rule of Thirds
D) Headroom Management

Question 5
What does the term "Headroom" refer to in professional framing composition?

A) The amount of physical space required behind the cameraman during a shoot

B) The vertical space between the top of the subject's head and the upper edge of the
frame

C) The maximum weight capacity of the tripod head being used

D) The space left in front of a moving character to show where they are walking

Question 6
What is the structural difference between a Panning shot and a Tilting shot?

A) Panning moves the camera up and down, while Tilting moves it left and right

B) Panning involves physically moving the tripod, while Tilting is done using digital
zoom

C) Panning swivels the camera horizontally from side to side, while Tilting swivels it
vertically up and down

D) Panning adjusts the exposure, while Tilting alters the manual focus of the lens

Question 7
How does "Motivated Movement" differ from unmotivated camera movement?

A) Motivated movement is faster and uses continuous digital stabilisation

B) Motivated movement occurs because the camera is tracking a specific action or
physical shift on screen

C) Motivated movement is only achieved when using professional tracking sliders

D) Motivated movement occurs at random intervals to keep the audience awake

Question 8
Which lighting setup is characterised by harsh, distinct shadows and high contrast
between the bright and dark areas of the image?

A) Soft Lighting

B) Diffused Lighting

C) Hard Lighting

D) Natural Ambient Lighting

Question 9
What is the primary function of a Storyboard during the pre-production phase of a video
project?

A) To calculate the overall financial cost and budget of the shoot
B) To map out the narrative visually, shot by shot, using sketches and technical notes
before filming
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C) To serve as the final editing interface in software like iMovie or CapCut
D) To record the voiceover track for the final video file

Question 10
According to Module 2, what is a highly effective way to emphasise a visual contrast or
highlight an important detail using camera movement?

A) Shaking the phone continuously to create an artificial action effect

B) Moving from a wide shot of an environment to a close-up of a specific detail

C) Keeping the camera completely static for the entire duration of the video

D) Using the maximum digital pinch-zoom while standing far away from the subject
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Module 3

What turns a collection of random clips into a story that makes people feel something? In
this module, you'll discover the power of editing: the invisible storyteller behind every
great video. You'll explore how the order of shots changes meaning, using one of
filmmaking's most famous ideas: the Kuleshov Effect. The same image can communicate
happiness, fear, or sadness; depending on what comes before or after it. You'll learn how
pacing shapes emotion. Fast cuts create excitement and urgency. Longer shots build
tension, reflection, and connection. You'll also discover when to create seamless
continuity and when to use contrast and surprise to grab your audience's attention.
Because storytelling isn't only visual, you'll explore how sound, music, and even silence
can completely transform the emotional impact of a scene. Using accessible tools like
CapCut, iMovie, or DaVinci Resolve, you'll practice the essential editing workflow used by
creators around the world. By the end of this module, you'll create multiple versions of
the same story and see firsthand how editing shapes emotion, meaning, and audience
experience.

Time and Emotion

Editing and Narrative Flow

Goal: Learners will grasp how editing transforms raw footage into emotional narratives,
using simple tools to manipulate time, pacing, and sound. This builds on Modules 1-2 by
applying visual language through cuts that shape audience perception and story clarity.
The overall goal is participants to understand how editing shapes story, emotion, and
clarity.

Editing as the invisible storyteller.

How shot order creates meaning (the Kuleshov effect explained simply).
Pacing: fast vs slow storytelling and emotional impact.

Continuity vs contrast in editing.

Using sound, silence, and music to strengthen story.

Basic introduction to editing tools (mobile and desktop apps).

Exercise: edit a short sequence to create different emotional effects.
Audiovisual focus: hands-on editing to change story meaning.

1. Editing as the Invisible Storyteller** (Page 1)

Editing is the "invisible art" - when done well, viewers don't notice it; they feel the story.
It's where chaos becomes coherence, deciding what to show, when, and for how long.

Why Invisible?

Seamless cuts hide mechanics, guiding attention. Bad edits distract; good ones propel
emotion.

Example: match cuts in *2001: A Space Odyssey*.

Watch: 2001: A Space Odyssey - bone to satellite match cut
Read: No Film School - 2001 bone cut analysis
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In post-production, editing is 50% of storytelling - choosing takes, trimming dead air,
building rhythm.

Simple decisions (cut now? later?) change meaning entirely.
Example: Pause on a smile = joy; cut before = tension.

Editing controls “story time” - speeding up boredom, slowing key moments.

Reference: Walter Murch (editor of “The Godfather”) calls editing: the final rewrite;
emphasises emotion-first cuts (In the Blink of an Eye, 1995).

Watch: Walter Murch and In the Blink of an Eye
Read: Walter Murch and the Rule of Six
Quick Check: Watch a 30s clip; spot the "invisible" cut that shifts mood.

Practice Editing - the Invisible Storyteller

When editing is done well, viewers don't notice it - they feel the story. It's
where chaos becomes coherence.

WHAT EDITING DECIDES

Seamless cuts hide the mechanics and guide attention. Bad edits

What to show

distract; good ones propel emotion.

One small decision flips the meaning - pause on a smile = joy; cut

When to cut L .

before it = tension.

Editing controls “story time” - speeding past boredom, slowing
How long

down the key moments.
WALTER Editor of The Godfather - calls editing “the final rewrite,” all about
MURCH emotion - first cuts.

5 0 0/0 of storytelling happens in post-production - choosing takes, trimming

— dead air, building rhythm.

2. How Shot Order Creates Meaning (The Kuleshov Effect Explained
Simply)

Shot order (montage) creates artificial meaning - same shot, different neighbours,
changes interpretation.
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- The Kuleshov Effect: 1920s Soviet experiment by Lev Kuleshov.
Same neutral actor face + soup = hungry;

Same neutral actor face + coffin = sad;

Same neutral actor face + woman = lust.

Proves context (editing) crafts emotion, not content alone.

- Simple Explanation: Brain fills gaps: "Cut to food — he's hungry."
Order implies cause-effect without words.

- Application: In shorts:
Hero runs — monster = chase;
Hero runs — sunset = relief.

Phone Tip: Shoot multiple shots (same face, different neighbours) to test. Builds Module
1 conflict through sequencing.

Reference: Original Kuleshov film clips (restored at 1920s archives); core of film theory
(BFI: "The Kuleshov Effect").

Read: Videomaker - The Kuleshov Effect

Shot Order Implied Meaning Emotional Impact
Face + Food Hunger/Desire Urgency
Face + Grave Grief/Loss Sadness
Face + Explosion Fear/Threat Tension

Audiovisual Tip: In clips, reorder shots to flip story (e.g., victory — defeat).
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How Shot Order Creates Meaning

The Kuleshov Effect (1920s): the same neutral face reads completely
differently depending on the shot beside it. Context - not content - crafts
emotion.

. _, Hunger / Desire URGENCY
face + bowl of soup
Grief / Loss
@ : ’ /
face + a grave
+ RN - Fear / Threat TENSION
face + an explosion

PHONE TIp Shoot one neutral face, then reorder its neighbours: hero runs = monster

= = chase; hero runs — sunset = relief.

3. Pacing: Fast vs Slow Storytelling and Emotional Impact

Pacing refers to the rhythm of cuts (how long shots hold). It dictates emotional tempo -
match to Module 1 arc.

- Fast Pacing: (Short shots, 1-2s) Builds urgency/excitement/action. Ex: Chase scenes
(*Mad Max: Fury Road*). Use for conflict (Act 2).

Watch: StudioBinder - Car chase scene breakdown
Read: VashiVisuals - The Editing of Mad Max: Fury Road

- Slow Pacing: (Long shots, 5-10s+) Builds reflection/tension/intimacy. Ex: Lingering
close-up for change (Act 3).

- Dynamic Mix: Start by cutting fast then switching to slower cuts gives emotional release
(climax — payoff). By changing through different pacing at different times of the video
avoids monotony.

Reference: *Saving Private Ryan* D-Day scene: Chaotic fast cuts = chaos/war trauma
(1998); studied in editing courses.

Read: Saving Private Ryan - D-Day scene analysis | Enhancing Sound - Saving Private
Ryan sound design
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Phone Hack: Trim aggressively in apps; use split-second for drama.

Pacing - the Rhythm of Cuts

How long each shot holds dictates the emotional tempo. Match the rhythm
to the story arc.

[E———le e e ] [——
Fast Pacing Slow Pacing
SHORT SHOTS - 1-2 s LONG SHOTS - 5-10 s+
Builds urgency, excitement, action. Builds reflection, tension, intimacy.
Use for conflict (Act 2). Use for change (Act 3).
e.g. chase scenes - Mad Max: Fury Road e.g. a lingering close-up
DYNAMIC MIX - VARY IT TO AVOID MONOTONY
FAST - build SLOW - payoff

Cut fast into the climax, then switch to slower cuts for the emotional
release. The change in tempo is what lands the payoff.

CASE Saving Private Ryan - chaotic fast cuts on D-Day make the war trauma

it physical.

4. Continuity vs Contrast in Editing
Editing balances flow (continuity) with surprise (contrast) for engagement.

- Continuity: Matches action/time/space smoothly. Rules: Eyeline match (glance —
object), 180° rule (keep axis). The goal here is to achieve an "Invisible" flow.

- Contrast: Jarring and usually abrupt shifts (slow — fast, quiet — loud) for impact. Ex:
Smash cut from calm to explosion = shock.

- When to Use: Use Continuity for realism/storytelling and Contrast for emphasis
(Module 1 stakes).

Sometimes you can break rules intentionally
Example: *John Wick* uses 180° breaks for disorientation/fight chaos.

Read: StudioBinder - 180 Degree Rule explained

Reference: 180° Rule from silent era (D.W. Griffith); continuity editing codified in
Hollywood's Classical Period (1930s-'50s).
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Watch: 180 Degree Rule explained

Continuity Example Effect Contrast Example Effect
Action match (run - Smooth flow | Cut from calm — scream Shock/Urgency
run)

Tip: Preview in timeline; adjust for flow vs twist.

Continuity vs Contrast

Editing balances smooth flow with deliberate surprise. One keeps the
audience inside the story; the other jolts them.

Continuity Contrast
Matches action, time and space Jarring shifts - slow—fast,
smoothly - for realism and clear quiet—loud - for emphasis and

storytelling. shock at the stakes.
Eyeline match Smash cut
glance — object calm — explosion
180° rule Audio jump
keep the axis silence — scream
Action match Break the rules
run — run John Wick 180° breaks

WHEN  Continuity for realism & storytelling - Contrast for emphasis. Break a rule

= only on

5. Using Sound, Silence, and Music to Strengthen Story
Sound is 50% of story (often more than visuals) - editing it amplifies emotion/pacing.

- Dialogue/Narration: Clear voiceover conveys Module 1 themes/internal conflict. Trim
pauses for pace. Clear dialogue helps understand the characters.

- Sound Effects (SFX): Foley (footsteps, door creaks) adds realism to the film world and
tension to the scene. Example: Heartbeat — rising volume = fear.

- Music: Sets tone of the scene. You can sync cuts to the music beat to create more impact
with your visuals.

- Silence: Powerful pause - heightens anticipation. Example: Cut audio before jump scare
to create a sense of dread.
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Phone Tips: Layer tracks (free apps); Avoid noise (use lapel mic).

1 «

Reference: Steven Spielberg's “Jaws”: Simple 2-note theme = terror; proves music drives
emotion (1975).

Watch: John Williams - Jaws theme

Read: University of Sydney - Jaws at 50: two notes | The Legacy of John Williams - Jaws
at 45

Audiovisual Tip: Watch a few clips with muted sound and note the loss of emotion. Some
films can be understood and experienced despite having their sound muted. This shows
how much the filmmakers went into so much detail and how all the elements are
optimised to portray that particular emotion.

Sound, Silence & Music

Sound is 50% of the story - often carrying more emotion than the visuals.
Editing it amplifies feeling and pace.

Clear voiceover carries theme and internal conflict.

Dial
a Ogue Trim the pGUSeS to keep the pclce t|ght

Foley - footsteps, a door creak - adds realism. A

Sound effects S
heartbeat rising in volume = fear.

. Sets the tone. Sync your cuts to the beat for extra
Music ;
impact.
. A powerful pause heightens anticipation. Cut the
Silence

audio before a jump scare to build dread.

|I|I| Jaws (1975) - a simple two-note theme equals pure terror. Music

drives emotion.

PHONE TIP Layer tracks in a free app; use a lapel mic to avoid noise. Try muting a

. clip - feel the emotion vanish.

6. Basic Introduction to Editing Tools (Mobile and Desktop Apps)

In today’s world, especially to start with, no pro gear is needed. Our phones and laptops
are more than capable to handle hands-on editing.

Mobile Apps:
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- CapCut (Free with in-app purchases): Auto-captions, transitions, music library. Best for
TikTok/Reels.

Explore Further: CapCut official website
https://www.youtube.com/watch?v=K-F]Ic93RgE

- iMovie (i0S - Free): Simple timeline, drag-drop.

Explore Further: Apple iMovie App Store | Apple iMovie Support
https://www.youtube.com/watch?v=jhGG7ypIW w

- KineMaster (Free with Watermark): Multi-track, can mask green screen.

Explore Further: KineMaster official website
https://www.youtube.com/watch?v=5AWSpzwy6Tw

Desktop Apps:

- DaVinci Resolve (Free): Professional colour/edit; steep learning curve but very
powerful.

Explore Further: Blackmagic Design - DaVinci Resolve
https://www.youtube.com/watch?v=GzCVxx33yOI

- Shotcut (Free/Open-source): Beginner-friendly.

Explore Further: Shotcut official website
https://www.youtube.com/watch?v=PCMcyYAtRzw

A quick workflow would be:
Import — Trim — Arrange — Add Sound — Export.
Start mobile for speed; scale to desktop/laptop for polish.

Reference: CapCut's 2024 report: 1B+ users for short-form editing (ByteDance); industry
standard for youth creators.

Explore Further: CapCut official resources | CapCut official YouTube channel

Tip: Export 1080p or above for quality.

40


https://www.capcut.com/
https://www.google.com/url?q=https://www.youtube.com/watch?v%3DK-FJIc93RqE&sa=D&source=docs&ust=1785483526596589&usg=AOvVaw2L6n_p81guv_eoGxi7-aWe
https://apps.apple.com/us/app/imovie/id377298193
https://support.apple.com/imovie
https://www.google.com/url?q=https://www.youtube.com/watch?v%3DjhGG7ypIW_w&sa=D&source=docs&ust=1785483526597161&usg=AOvVaw14AzvFupouccdPD0MZ52Zv
https://www.kinemaster.com/
https://www.google.com/url?q=https://www.youtube.com/watch?v%3D5AWSpzwy6Tw&sa=D&source=docs&ust=1785483526597564&usg=AOvVaw3kAwUTveewNHUtqDHdNgDk
https://www.blackmagicdesign.com/products/davinciresolve/
https://www.google.com/url?q=https://www.youtube.com/watch?v%3DGzCVxx33yOI&sa=D&source=docs&ust=1785483526598045&usg=AOvVaw32p61RPQNr37Pqh1brJUpm
https://www.shotcut.org/
https://www.google.com/url?q=https://www.youtube.com/watch?v%3DPCMcyYAtRzw&sa=D&source=docs&ust=1785483526598440&usg=AOvVaw3LrubUDv4tI2PCrtkOXq_R
https://www.capcut.com/
https://www.youtube.com/capcutofficial

VIBE | gk
The Editing Toolkit

No pro gear needed. Your phone and laptop are more than capable. Start
mobile for speed; scale to desktop for polish.

MOBILE DESKTOP
CapCut DaVinci Resolve

Auto-captions, transitions, music. Procolour&edit. Powerful, steeper curve.
Best for TikTok / Reels.

iMovie Shotcut
Simple drag-drop timeline Open-source, beginner-friendly.
(ios, free).
Kine Master Export 1080p+
Multi-track, green-screen masking. for quality on any platform.
A QUICK WORKFLOW
Import Trim Arrange Add Sound

SCﬁLE CapCut passed 1B+ users in 2024 - short-form editing is the youth standard.

7. Exercise: Edit a Short Sequence to Create Different Emotional Effects
+ Audiovisual Focus

Goal: Use same footage to edit two versions (e.g., happy vs tense), proving editing shapes
meaning (Kuleshov).

This activity will take between 45-60 minutes.

1. Get Footage: Download free clip pack (e.g., Pexels: neutral face walking). Or use Module
2’s 6-shot story.

Explore Further: Pexels free stock videos

You will create:

e Version A (Happy): Fast cuts (1-2s), upbeat music, bright colour.
e Version B (Tense): Slow (5s+), silence/minor music, dark filters.

2. Edit: Using the apps mentioned above. Add sound/music/silence.
3. Compare your versions.

4. Share with peers and try to guess emotions.

Rubric: Which feels more urgent? How did pace change stakes?

Phone Tools: CapCut templates; free stock music (YouTube Audio Library).
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Explore Further: YouTube Audio Library help page

Reference: NYU Editing Lab exercise; mirrors Kuleshov principles in practice.

Homework: Edit Module 2 story into 30s; reflect: "How cuts changed emotion?" Prep
Mod 4 full project.

One Footage, Two Emotions

Edit the same footage two ways to prove that editing - not content -
shapes meaning. ~45-60 min

VERSION A - HAPPY VERSION B - TENSE
e Fastcuts (1-2 s) e Slow cuts (5 s+)
e Upbeat music ¢ Silence [ minor
e Bright colour e Key dark filters
THE STEPS
1 Get footage - a free clip (Pexels: neutral face walking) or your Module 2 six-shot story.

Edit both versions - same shots, different pace, sound and colour.

Compare - which feels more urgent? How did pace change the stakes?

A WN

Share - peers guess the emotion from each cut.

HOMEWORK  Edit your Module 2 story into 30 s. Reflect: “How did the cuts change the

T emotion?”

Assignments

Select and complete only one of the two tasks below. With it, you will practice what you
have learned before moving on to the final test for this module.
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Practise the Art of Editing

Complete only one of the two tasks before the final test. One trains your eye;
the other your director's hand.

OPTION 1 - ANALYSE OPTION 2 - PLAN
Video Analysis Editing & Sound Script
How editing manages emotions. Pick Step into the director's role. Take
a 30-60 seconds clip (TikTok, Reels, your Module 2 six shots (or a new 30
Shorts) or a scene from this module seconds plot) and write a detailed
and write a one-page analysis. edit & sound plan - no filming.
YOU'LL EXAMINE YOU'LL WRITE
Kuleshov effect - Rhythm - Edit logic - Timing diagram -
Cut types - Sounds cape Sound layers - Tool choice
— Full brief on the next frame — Full brief on the third frame

DELIVERABLE One finished piece - a one-page analysis or an editing & sound script.

= Then take the final test.

» Option 1: Video analysis - how editing manages emotions

Description: This task is related to understanding the basic principles of editing. Once you
have completed it, you need to understand how the shifting of frames, time and sound
make us feel certain things without even realising it.

What you need to do: Find a short video (between 30 and 60 seconds) on TikTok,
Instagram Reels or YouTube Shorts, or take as an example one of the movie scenes we
covered in this module. Watch the video several times and write a short analysis (up to
one page), paying attention to the following:

1. The Kuleshov effect: Find a moment when the author collects two completely
different frames to suggest something that is not said in words. (For example: we
see the person's expression and immediately after that he cuts to a specific object
- how does this make the viewer invent a story himself?)

2. Capture the rhythm: Try to detect the seconds of the shots. Where does the
editing become "fast-paced” (shifts every 1-2 seconds) to suggest action or panic?
Where does the shot linger longer (5-10 seconds) to give you time to feel the
emotion or think? s there a sharp transition from dynamic to slow tempo?

3. Types of editing: Give an example where the action flows so smoothly from frame
to frame that the editing becomes "invisible". Conversely, find a moment when the
video intentionally startles you or catches you off guard through a sharp turn (for
example, a jump from silence to brutal noise or a sudden interrupted frame/smash
cut).
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4. The sound environment: Pay attention only to what you hear. How do speech,
background noise (SFX) and music work together? Is complete silence used at a
key moment to increase tension or a sense of fear?

» Option 2: Make your first installation plan

Description: This task is for people who want to step into the role of directors and plan
step by step how the video and sound will be assembled into a finished film.

What you need to do: Take the 6 shots you shot or planned as static images in the Module
2 practice task (or come up with a new, very simple 30-second plot - for example, a person
who panics because he is late and drops a plane). Instead of shooting, write a detailed
Editing and Sound Script on the following 4 points:

1. Editing logic (Based on Kuleshov): Write a short series of 3 frames that explains
how the character feels without opening his mouth. Describe: What is in Frame A
(face without emotion)? What do we see in Frame B (object or event)? What will
the viewer think when he sees them one after the other?

2. Seconds and dynamics: Spread the time within these 30 seconds. Make a
diagram: in which part you will accumulate short, quick shots (1-2 seconds each)
to show panic or tension, and at what point you will leave one long shot (5-10
seconds) to close the story with a sense of relief.

3. The sound tracks: Describe exactly what will be heard in the background in the
three main audio layers:

e Dialogue / Voiceover: What is spoken and in what tone (whisper, shout, rapid
breathing)?

e FEffects and Noises (SFX): What realistic sounds will you amplify (footsteps,
squeak, pulse, ticking) to raise the tension?

e Music and pauses: What is the melody, how does it move relative to the frames,
and at what second will you stop the sound completely for a stronger dramatic
effect?

4. Technical Choice: Which of the programs in the module (CapCut, iMovie or
DaVinci Resolve) will you choose for editing and why? Briefly write your 5 steps
from inserting the files to the ready-to-upload video.

Quiz

Instructions: Read each question carefully and select the single best answer out of the four
options provided.

Question 1

Which film phenomenon proves that the arrangement of frames creates artificial
meaning, and that the human brain invents its own emotion based on context, and not just
from the content of a single frame?

A) The Spielberg effect
B) The rule of thirds

C) The Kuleshov effect
D) The Merch principle
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Question 2

If the author's goal in a scene is to artificially speed up the pulse of the viewer, to bring in
dynamics and to recreate a sense of panic, urgency or action, what rhythm of editing
should he choose?

A) Slow pace with long shots that last 5-10 seconds

B) Fast pace with short, choppy shots of 1-2 seconds

C) Use only one still frame without a single slice

D) Smooth and slow flow between frames every 15 seconds

Question 3
Which of the following techniques is a typical example of "Contrast in editing" designed
to shock the viewer or catch his attention off guard?

A) Smooth match of motion from one frame to another (Action match)

B) Sharp, unexpected montage cut (Smash cut) from complete silence to loud scream
or explosion

C) Gradual and slow dimming of the picture to a black screen

D) Compliance with the 180-degree axis rule when talking between two people

Question 4
When working on the sound design of a video in the editing program, what are the three
main audio layers that you need to balance?

A) Resolution, aperture and white balance

B) Dialogue (speech/voiceover), sound effects (SFX/Foley) and music
C) Likes, comments and number of shares on social networks

D) Bass strength, echo and digital stabilisation

Question 5
Which audio element is considered a powerful tool for pausing in a narrative that
intentionally stops the sound just before an important moment to heighten feelings of fear
or tension?

A) Background noise (Ambient sound)
B) Loud movie music

C) Silence

D) Frequent dialogue behind the scenes

Question 6

What is the final technical step when working with applications such as CapCut, iMovie or
DaVinci Resolve, through which the assembled pieces of video and audio tracks are turned
into a ready-made video file for sharing?

A) Import

B) Trim

C) Export

D) Rendering sound effects
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Module 4

You've learned how stories work, how visuals create meaning, and how editing shapes
emotion. Now it's time to create your own story. In this final module, you'll turn a personal
experience into a complete audiovisual story. You'll begin by developing a simple idea
from your own life and shaping it into a clear beginning, middle, and end. Then, you'll plan
your story with a basic storyboard and apply the visual techniques you've learned:
framing, camera angles, composition, and movement. You'll also learn how to record clear
sound, capture useful audio, and avoid common mistakes that can weaken an otherwise
great video. Next, you'll assemble your footage into a polished final edit using pacing,
music, sound effects, and storytelling techniques to strengthen your message. Finally,
you'll share your work, gather feedback, and discover how different audiences experience
your story. By the end of this module, you'll have created an original 30 to 60-second video
- from idea to final cut - using the same storytelling process employed by filmmakers,
journalists, and digital creators around the world.

Creating Your Own Audiovisual Story

Complete Video Creation from Idea to Final Cut

Goal: Learners will synthesise all prior modules into a polished 30-60 second original
video story - drawing from personal experience, planning visually, filming on phones,
editing with sound, and screening for audience feedback. This capstone builds confidence
for ongoing script/podcast creation. The overall goal of participants is to apply all tools to
create a short original video story.

Developing a simple story idea from personal experience

Planning: story outline and basic storyboard

Filming techniques using available devices

Recording usable sound and avoiding common mistakes

Basic editing and assembling the final story

Sharing stories and understanding audience perspective

Screening and group reflection

Audiovisual focus: complete short video creation from idea to final cut.

1. Developing a Simple Story Idea from Personal Experience

Start with authentic material: Your life is the richest story source. Personal experiences
feel real, relatable, and emotionally resonant (Module 1 emotion/memory).

- Brainstorming: List 3 pivotal moments in your life (Example: first job interview, losing
a prized item, family argument). Pick one with clear character-goal-obstacle-change
(Module 1)

- Simplify: For shorts (30-60s), focus on one micro-story possibly that can be resolved in
a specific short span of time (Example: “Rushed to school, missed the bus, walked and met
friend” not “My whole childhood”)

- Amp Stakes: Ask: “What's at risk?” Low stakes: Late for class. High stakes: Fail exam, let
coach down. Connect to Module 1 conflict.
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- Unique Angle: Infuse personal voice: your humour, culture, or quirks. Avoid generic
“hero saves world”.

Tip: Use phone voice notes to tell a story aloud; record flow. Then listen to it to review.
Remember Authenticity > Perfection.

Reference: Distributions like Sundance's “Noora” (2023) uses personal immigrant
stories for festival hits; mirrors indie documentary ethos.

Quick Exercise: 5-min journal: “One moment that changed me”.

An Idea From Your Own Life

Your life is the richest story source. Personal experiences feel real, relatable
and emotionally resonant.

List 3 pivotal moments - a first job interview, losing a
Brainstorm prized item, a family argument. Pick the one with a clear

character—goal-obstacle-change.

One micro-story you can resolve in a short span.
Simp]ify “Rushed to school, missed the bus, walked and met a

friend” - not your whole childhood.

Ask “what's at risk?” Low: late for class. High: fail the

Amp stakes

exam, let the coach down. Connect to Module 1 conflict.

Infuse your humour, culture and quirks. Avoid the

Unlque angle generic “hero saves the world.”

TIP
-

Tell the story aloud into a voice note, then listen back. Authenticity > perfection.

2. Planning: Story Outline and Basic Storyboard

Planning prevents wasted filming (time, energy and storage space). Apply Module 1
outline and Module 2 storyboard workflows before touching the camera.

Step-by-Step Outline (Module 1: The 3-Act Structure):
- Act 1 (10s): Setup character/goal (Example: Anna needs bike for race)
- Act 2 (30s): Obstacle/conflict (Example: Anna gets a flat tire)

- Act 3 (10s): Change/resolution (Example: Anna fixes the tire and learns a new skill)
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Storyboard (Module 2: Sketch 6-10 thumbnails):
1. Wide shot (setup)

2. Close-up (emotion)

3. POV (action)

Include: Shot type, angle, movement (if any), duration and sound note (if any).
From these thumbnails you can then work on your shot list so you plan the shoot per
location and not necessarily everything in chronological order.

Phone Tools:
- Canva Templates: Free storyboard grids.
- Paper + Pen: Quick thumbnails.

Reference: Pixar's “Story Trust” feedback loop - plan iteratively, not rigidly (Ed Catmull,

Creativity Inc.).
Planning Element Purpose Example
Outline Structure (Mod 1) 3-Act arc
Storyboard Visualise (Mod 2) 8 sketches w/ shots
Shot List Efficiency "Wide — Close-up”
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Plan Before You Film

Planning prevents wasted time, energy and storage. Outline, storyboard,
then a shot list.

THE 3-ACT OUTLINE - 50 SECONDS
ACT1-10s ACT2-30s ACT3-10s
Setup Conflict Resolution
Ann needs her She gets a flat tire. She fixes it and
bike for the race. learns a skill.
THREE PLANNING TOOLS
Outline Structure - Module 1 3-act arc
Story board Visualise - Module 2 6-10 thumbnails
Shot list Efficiency Shoot per location

Each thumbnail notes the shot type, angle, movement, duration, and sound. From there,

group shots by location - not chronological order - to film efficiently.

PIXAR The “Story Trust” feedback loop - plan iteratively, not rigidly. Free grids in

=2 Canva.

3. Filming Techniques Using Available Devices

Smartphones nowadays have pro cameras (1080p/4K). Apply Module 2 visual language:
Framing, angles, composition, movement.

- Setup: Clean your lens, put your phone in horizontal (landscape) mode for films. Shoot
verticals for TikTok and/or other social media. Lock exposure/focus (tap-hold on phone)

- Framing: Wide (establish), Close-Up (emotion), POV (immerse). Rule of thirds for
composition (enable grid)

- Angles: Low (heroic), High (vulnerable), Eye-level (relatable)
- Movement: Handheld for energy; walk for tracking; stable for calm. Use two hands/lean.

- Lighting: Use natural light where possible (Consider Golden Hour which is usually 1
hour after sunrise or 1 hour before sunset). Face a window and avoid backlight.

Pro Moves: Shoot 3 takes per shot; capture B-roll (details or other footage related to your
film) for editing flexibility.

Reference: iPhone 15 Pro's Cinema Mode (2023) mimics shallow depth like ARRI Alexa;
used in indie shorts (IndieWire).
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Common Mistakes: Shaky footage (use a tripod or gimball); Grainy footage (lower ISO
within the camera app or add more lighting).

Plan 15-20min per scene to shoot. Over-film for options. Better to have extra footage than
realising that you need more footage during editing and have to go back to get it.
Sometimes this is not even possible due to certain restrictions.

Filming With Your Phone

Smartphones shoot 1080p/4K. Apply Module 2's visual language - framing,
angles, composition, movement.

Clean the lens. Landscape for film, vertical for social. Tap-

Setup
hold to lock exposure & focus.
. Wide (establish) - Close-up (emotion) - POV (immerse).
Framing . !
Enable the grid for the rule of thirds.
Angles Low (heroic) - High (vulnerable) - Eye-level (relatable).
Handheld for energy, walk to track, steady for calm. Two
Movement o
hands or lean for stability.
Lighting Natural light, golden hour. Face a window; avoid backlight.
v PRO MOVES X AVOID
3 takes per shot - capture B-roll Shaky footage (use a tripod) - grainy
- over-film for opti ons. footage (more light, lower I1SO).

~15-20 min per scene. Better to over-film than to discover a gap in the edit.

PLAN
-

4. Recording Usable Sound and Avoiding Common Mistakes

Sound is 50% of quality (Module 3) - bad audio ruins great visuals. Prioritise clarity over
video polish.

- Lapels/Mics: Phone mic works if close by. If you are in a group, you can use one phone
to film visuals and one to record audio. Then you can sync the video clip and sound clip
during editing. Make sure to slate / clap before the take. The clap should be captured
visually on camera and heard on the audio. Use cheap lavaliers or earbud mic.

- Quiet Spaces: Record indoors with no echo; turn off fans/AC and anything else that
might be producing loud noise. Be mindful of where you are. In a forest you might be
hearing birdsongs and in the street you might be getting crowd noises.
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- Voiceover/Narration: Script lines (Module 1 theme); speak clearly and take pauses.
Record separately in quiet room.

- SFX: Capture ambient sounds (footsteps, door creaks) for Mod 3 layering.
Tip: Test audio playback before moving on.
Common Mistakes:
- Wind: Shoot indoors or use wind screen.
- Echo: Add rugs/curtains or any other soft furniture.
- Background Noise: Mute phone, film early morning.
Quick Fix: Re-record dialogue in closet (fabric absorbs echo).

Phone App: Use Voice Memos (i0S) or RecForge (Android) for high-quality audio. Be sure
to save in WAV or M4A.

Reference: *A Quiet Place* (2018): Silence as tension; emphasises sound's story power
(Paramount).

Recording Usable Sound

Sound is 50% of quality - bad audio ruins great visuals. Prioritize clarity over

polish.

BEST PRACTICE VS AVOID
SOUND TYPE BEST PRACTICE AVOID
Dialogue Close mic, quiet room Wind, TV noise
Voiceover Scripted, recorded separately Background chatter
Ambient Record 30 s clean Echoey halls

FIX THE THREE COMMON PROBLEMS

Wind Echo Noise

s Add rugs, curtains, and :
Shoot indoors or use a . Mute the phone; film
soft furniture. Re-record

wind screen. ; early morning.
in a closet.

In a group, film with one phone and record audio with another - slate/clap to
sync. Save as WAV or M4A.

CASE A Quiet Place - silence becomes the loudest tension. Sound carries the story.
e
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5. Basic Editing and Assembling the Final Story

Apply Module 3 editing: Cut for pacing, add sound/music. Assemble outline into final cut.
Workflow (Mobile/Desktop Apps from Module 3):

1. Import media: Organise clips/sounds into folders.

2. Rough Cut: Drag shots per storyboard to form the backbone of your story
(Act1 - 2 - 3). Trim dead air.

3. Pacing: Fast cuts (Acts 1-2), Slow cuts (Act 3)
4.Sound Layer: Add voiceover first, then SFX/music (lower music volume under dialogue)

5. Polish: Color grade or add filters (basic brightness/contrast), transitions (fade/cut
only). Export 1080p or 4K.

Reference: “Tangerine (2015)”: Shot on iPhone; edited in Final Cut Pro - proves phones
= pro results (Sundance).

When ready, watch the full sequence. See if you can cut down 10% for tightness.

Assembling the Final Cut

Apply Module 3 editing - cut for pacing, layer the sound, assemble your
outline into the final story.

THE FIVE-STEP WORKFLOW

Import
1 p

Organize clips and sounds into folders.

2 Rough cut
Drag shots per story board (Act1— 2 — 3). Trim dead air.
3 Pacing

Fast cuts in Acts 1-2; slow cuts in Act 3.

Sound layer
4_ y

Voice-over first, then SFX/music - keep music under dialogue.

5 Polish & export
Color, simple transitions (fade/cut). Export 1080p or 4K.

TIGHTEN Watch it through, then cut 10% for tightness. Tangerine was shot on an iPhone

- - phones equal pro results.
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6. Sharing Stories and Understanding Audience Perspective

Stories aren't done until shared. The feedback that you receive may reveal blind spots like
for example unclear stakes.

- Platforms: Share privately (WhatsApp group, Google Drive) or public (TikTok/YouTube
Shorts with privacy settings)

- Audience Lens: Ask the following questions for useful feedback: "What did you feel?
Confused? Clear goal?" Remember that the viewer isn't you so they can help you test for
clarity.

- Feedback Questions:

“What was the character's goal?” (Module 1 check).
“Where did you zone out?” (Pacing).
“What emotion did you feel at end?” (Change).

Tip: Start with trusted peers; scale to family/school.

Homework: Export story + 1-paragraph of reflection.

Share & Learn From the Room

A story isn't done until it's shared. Feedback reveals blind spots - like
unclear stakes - you can't see yourself.

WHERE TO SHARE

Private Public
WhatsApp group, Google Drive TikTok/YouTube Shorts with privacy
- start with trusted peers. settings. Scale to family, school.

THREE QUESTIONS THAT TEST FOR CLARITY

- What was the character's goal?

checks Module 1 - clarity

Where did you zone out?
checks pacing

What emotion did you feel at the end?
checks the change

117

REMEMBER The viewer isn't you - that's exactly why they can test whether the

= story is clear.
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Assignments

Select and execute only one of the two options of your choice. This task will help you put what
you have learned into practice before moving on to the test.

Make Your Final Story

Complete only one option before the test. Each ends with a finished video
plus a one-page write-up

OPTION 1 - DIRECT OPTION 2 - NARRATE
Personal Story in Micro-Doc/
60 Seconds Video Essay
Step into the director's chair. Turn a Stay behind the camera. A strong
real micro-story from your life into voiceover (80-120 words) over
a structured 30-60 seconds video. B-roll about your hobby, place, or

experience - up to 60 seconds.

FOR YOU IF FOR YOU IF

you like being in front of and you'd rather narrate than
behind the camera. perform.

— Full brief on the next frame - Full brief on the third frame

DELIVERABLE A finished video (< 60 s) + a one-page written description. Then

= take he test.

» Option 1: Create a personal story in 60 seconds

Description: This option is suitable for people who want to step into the role of directors
and cinematographers and develop their ability to turn a real event from their life into a
short, structured and exciting video.

Your task: Choose a specific "micro-story" from your personal experience (e.g. missing a
bus, a lost object or an unexpected meeting). Capture it and edit it into a short video with
a duration of between 30 and 60 seconds. Describe the following elements in writing in a
volume of up to one page attached to the finished video:

1. The Four Pillars of Planning: Describe how you filmed the Four Pillars of Module
1 (Who is the Hero, what is their Objective, what is the Obstacle and what is the
Change at the End)? Describe how you pre-planned the shots through the Shot List
to save time on the ground.

2. Technical shooting and audio: Describe how you prepared your phone for
photos (clear lens, lock focus and exposure). What technique did you use to
capture clear sound and how did you synchronise the picture and audio (e.g.

clapping/clapping)?
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3. Editing & Feedback: How did you arrange the audio tracks on the timeline (voice,
music, effects) and how many percent did you shorten the rough cut to achieve a
tight tempo? Share what an outside viewer (friend or classmate) found when you
showed them the video for the first time.

» Option 2: Micro-Documentary / Video Essay

Description: This option is suitable for people who prefer not to play in front of the camera,
but to talk about their hobby, favourite place or experience, combining strong Voiceover
with beautiful additional shots.

Your task: Write a short script (80-120 words), write it down as a narrator and shoot
visuals to illustrate your words in a short video of up to 60 seconds. Describe in writing
the following elements in a volume of up to one page attached to the finished video:

1. Screenplay and visual plan: Write the original text you read behind the scenes.
Describe how you made your list of 8-10 specific shots and how you shot B-roll
footage (close-ups and details) to illustrate your words.

2. Acoustics and light work: Describe how you controlled the environment when
recording the voice to avoid echoes (e.g. a wardrobe trick or closet). How did you
use natural light (e.g. shooting during the Golden Hour) and the Rule of Thirds to
make the picture look professional?

3. Audio-visual balance: Describe how you put the project together in the editing
program, starting with the voice audio track first. How did you balance the decibel
levels to ensure that background music and sound effects (SFX) don't drown out
your speech?

Quiz

Instructions: Read each question carefully and select the single best answer out of the four
options provided.

Question 1
When choosing an idea for a short video (30-60 seconds) from your personal experience,
what is the best approach for the narrative to be successful and structured?

A) Try to tell your entire childhood or a long story set over years

B) Focus on one particular "micro-story” unfolding in a short time span, with a clear
purpose and obstacle

C) Come up with a fantasy story with movie superheroes to make it look more
professional

D) Start shooting randomly without defining what the change is at the end

Question 2
Which advance planning tool serves to organise work by location, arranging shots by
practical efficiency for shooting, and not necessarily in chronological order?

A) Outline

B) Storyboard
C) Shot List
D) Audio Track
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Question 3
What is the recommended first technical step before you ever press the record button on
your phone to ensure professional picture quality?

A) Set the digital zoom to maximum

B) Clear the camera lens and lock the focus/exposure by pressing and holding on the
screen

C) Turn on the phone's flash regardless of ambient light

D) Capture the scene in the lowest possible resolution to save space

Question 4
What is the so-called? “Golden Hour” and why is it highly recommended to use it when
shooting video outdoors?

A) The time at noon, when the sun is strongest and creates sharp, contrasting
shadows

B) The period of about 1 hour after sunrise or 1 hour before sunset, when the natural
light is soft, warm and flattering to the camera

C) The first hour of the editing program, in which the files are loaded for free

D) The time when the audience on social networks is most active and the videos
collect the most views

Question 5

If you shoot video in a team and use one phone to capture the picture and a second device
to record clear sound, what technique should you use at the beginning of each take for
subsequent synchronisation?

A) Start talking immediately without waiting for the audio

B) Make a sharp slap of hands (slate/clap) that is clearly visible on the camera and
heard loudly on the recording

C) Stand as far away from the audio device as possible

D) Record the sound in a noisy room with the air conditioner running to test the
software

Question 6
What is the best practical solution (Quick Fix) if, during Voiceover recording, you find that
there is a loud and unpleasant echo in the room?

A) To amplify the microphone volume to the maximum of the settings

B) To enter and make the recording in a wardrobe or closet, since the hanging fabrics
absorb sound waves

C) Go outside to the street where there is wind to mask the echo

D) Read the text in a whisper and very quickly, without making any pauses

Question 7
What is the difference between filming the main story and filming the so-called “B-roll
shot”?

A) The main story is shot with a camera, and the B-roll is automatically generated by
artificial intelligence

B) The main story shows the main action, and the B-roll are additional shots of detail
and close-up, which give flexibility in editing
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C) B-rolls are only the bad and blurry shots that must be deleted immediately
D) The main story is shot in horizontal mode, and the B-roll must be filmed in a
vertical

Question 8
What does the golden rule of arranging audio tracks say when assembling the final sound
of your video in the editing program?

A) The music should always be louder than the human voice

B) The voiceover (the dialogue) is added first, and the background music levels and
effects are reduced below it

C) Sound effects (SFX) should completely drown out speech

D) All audio tracks should be running at maximum volume at the same time

Question 9
When you have completed the first rough cut and arranged all the frames on the
storyboard, what is advisable to do before exporting?

A) Double the duration of each frame to make the video longer

B) Watch the entire footage and try to shorten it by about 10% to achieve a tighter
pace and higher dynamics

C) Addasmany 3D transitions and bright colour filters as possible between every two
frames

D) Delete the audio track with the voiceover, so that only the music remains

Question 10
Why is showing the finished video to an external audience (friends or classmates) a
critical step before its final publication?

A) To find out if people like the filters you put

B) Because the bystander can detect "blind spots" in the narration and confirm if the
character's purpose is clear

C) Only to collect likes and comments before the official import

D) To tell you how to use the export feature in CapCut
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VIBE teaching companion: assessment key

Module 1 assessment key

For Educators, Youth Workers, and Facilitators

This part provides the answer key, detailed textual rationales for each option, and
methodological guidance for analysing results. All explanations align strictly with the
definitions and concepts introduced in Module 1: Story Foundations.

Question 1: The Core Narrative Structure

According to Module 1, what are the four essential pillars that compose the core of
any story?

A) Theme, Plot, Dialogue, Music (Incorrect)

B) Camera, Lighting, Sound, Editing (Incorrect)

C) Character, Goal, Obstacle, Change (CORRECT)

D) Beginning, Middle, End, Climax (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why Cis Correct: This option contains the four core components defined in Section 1
of the module. The relationship between them drives the content forward: a character has
a specific goal but encounters an obstacle, which ultimately results in a transformation of
their perspective, behaviour, or understanding (Change).

> Why A is Incorrect: These are general theoretical elements of dramaturgy and media
production, but they do not automatically ensure the existence of a complete, functional
narrative arc.

> Why B is Incorrect: These components represent the technical and post-production
aspects of video creation. They are operational tools for execution, not the framework for
structuring the narrative content itself.

> Why D is Incorrect: This option outlines the chronological sequence of the plot over
time (the Three-Act framework distribution), rather than the foundational content
elements that populate that structure.

Question 2: Character Introduction in Audiovisual Media

In audiovisual storytelling, how should a Character be introduced to engage the
audience effectively?

A) Through long text explanations and on-screen backstory (Incorrect)

B) Through actions, expressions, and meaningful visual details (CORRECT)

C) As a perfect figure without any flaws or internal conflicts (Incorrect)

D) Solely through a voiceover that describes their personality traits (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: This is the practical application of the "Show, Don't Tell" principle
highlighted in Section 1 and Section 5. Audiovisual media relies heavily on behavioral
display on screen. A character's immediate actions and expressions convey their state of
mind to the viewer much more directly than an external description.
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> Why A is Incorrect: Utilising large blocks of text on screen slows down the narrative
pacing and disrupts the visual immersion for the learner.

> Why Cis Incorrect: A total lack of flaws or internal contradictions makes a character
unconvincing to the audience and removes the functional necessity for the final pillar:
Change.

> Why D is Incorrect: Voiceover is an established tool in documentary filmmaking, but
relying entirely on it to explain a character's traits neglects the primary narrative
capabilities of the image.

Question 3: Identifying Narrative Obstacles

If a young activist wants to film their first video report but experiences a strong fear
of how people in the park will judge them, what type of Obstacle is this?

A) External obstacle (Incorrect)

B) Internal obstacle (CORRECT)

C) Technical obstacle (Incorrect)

D) Force majeure event (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 1 explicitly defines psychological barriers, personal
insecurities, and fear of social judgment as internal obstacles. The conflict does not
originate from the physical surroundings but from the internal emotional state of the
character.

> Why A is Incorrect: External obstacles require material, environmental, or tangible
factors that physically block the character's forward movement or actions.

> Why Cis Incorrect: A technical obstacle refers strictly to malfunctions in equipment,
software, or power supply during the production process.

> Why D is Incorrect: Force majeure implies uncontrollable macro-environmental
events (such as severe weather or natural phenomena), not a personal emotional struggle.

Question 4: Understanding Narrative Stakes

Which of the following statements best describes the concept of "Stakes" in a
narrative?

A) The exact runtime of the final video on social media (Incorrect)

B) What the character risks losing or gaining if their goal fails (CORRECT)

C) The number of background actors involved in a scene (Incorrect)

D) The financial budget spent on filming the project (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: According to Section 3, stakes define the consequences within a
story. They establish what will be lost or gained based on success or failure, motivating
the viewer to follow the development of events.

> Why A is Incorrect: The duration of a video is a technical parameter and does not
correlate with the severity or emotional weight of the narrative conflict.
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> Why Cis Incorrect: The scale of the setting or the number of background extras does
not automatically dictate the critical importance of the problem facing the main character.

> Why D is Incorrect: Financial budget is an operational resource in the real world and
does not form part of the internal narrative logic of the script.

Question 5: Mechanics of the Inciting Incident

What is the primary role of the "Inciting Incident” in the three-act structure?
A) It appears at the very end to resolve all of the character's problems (Incorrect)
B) Itis an event in Act 1 that disrupts the status quo and forces the character to
act (CORRECT)
C) Itserves to smoothly lower the tension immediately after the climax (Incorrect)
D) Itis a technical editing mistake that creates narrative confusion (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why Bis Correct: In Section 4, the inciting incident is identified as the specific catalyst
in Act 1 that disrupts the initial stable state (the status quo). It creates an immediate need
or problem and obliges the character to take action.

> Why A is Incorrect: Resolving the primary problems of the story is the function of the
climax and resolution, which occur at the end of Act 3.

> Why C is Incorrect: The lowering of tension following the highest peak of conflict
describes the falling action phase, not the beginning of the story arc.

> Why D is Incorrect: This is a standard structural storytelling method, not an
accidental post-production or editing error.

Question 6: Narrative Momentum in the Middle

What constitutes "Narrative Momentum" in Act 2 (The Middle)?
A) A chain of micro-conflicts where every action leads to a logical consequence
(CORRECT)
B) Alist of random, independent, and disconnected daily occurrences (Incorrect)
C) A static on-screen frame showing a landscape without any motion (Incorrect)
D) The complete absence of any barriers facing the main character (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why A is Correct: Section 4 emphasises that Act 2 requires a cause-and-effect
relationship between scenes (the "therefore / but" structure). Each attempt by the
character to achieve their goal must lead to a new development or complication,
maintaining the velocity of the story.

> Why B is Incorrect: Linking scenes chronologically without logical causality removes
dramatic tension, making the events appear accidental and isolated.

> Why Cis Incorrect: Displaying static imagery for prolonged periods without narrative
integration pauses the progression of the plot rather than supporting it.

> Why D is Incorrect: Eliminating barriers removes friction entirely. Without friction,
there is no conflict, causing the narrative momentum to collapse.
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Question 7: Applying "Show, Don't Tell" with Smartphones

What does the golden rule "Show, Don't Tell' mean when filming with a
smartphone?
A) Forcing the character to read the entire script directly to the camera (Incorrect)
B) Using visual evidence, emotions, and environment instead of dry exposition
(CORRECT)
C) Turning off the video feed completely and relying only on an audio track
(Incorrect)
D) Adding large subtitles that summarise exactly what is happening in the frame
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 5 explains that smartphones allow easy capture of close-up
details. Showing a specific object or an authentic human reaction provides immediate
visual evidence, replacing the need for verbal explanations.

> Why A is Incorrect: Having a character read text directly into the lens is an entirely
verbal exposition format that fails to utilise the visual capabilities of the camera sensor.

> Why C is Incorrect: Removing the visual track entirely alters the format into pure
audio content, which discards the defining characteristics of video storytelling.

> Why D is Incorrect: If subtitles are mandatory to clarify what is occurring within the
frame, it indicates that the framing itself failed to convey the narrative information
adequately.

Question 8: Visual Framing and Human Emotion

Which type of visual framing is most appropriate for capturing intense human
emotions or critical tiny details?

A) Wide shot (Incorrect)

B) Close-up (CORRECT)

C) Medium shot (Incorrect)

D) Panning (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 5 explicitly identifies the close-up (CU) as the primary tool
for conveying emotional content. By narrowing the frame around a face or an object,
environmental distractions are eliminated, forcing the viewer's focus onto the detail.

> Why A is Incorrect: A wide shot (WS) serves to establish the location, scale, and
geographic context of a scene, making facial micro-expressions invisible.

> Why C is Incorrect: A medium shot (MS) is standard for dialogue and interviews
because it balances body language with the environment, but it lacks the necessary
magnification for intimate details.

> Why D is Incorrect: Panning is a horizontal camera movement on a fixed axis, not a
category of static visual framing.

Question 9: Sound in Audiovisual media
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What is the difference between diegetic and non-diegetic sound in audiovisual
media?
A) Diegetic sound is always low quality, while non-diegetic sound is recorded in a
professional studio (Incorrect)
B) There is no difference; they are synonyms for the exact same technical term
(Incorrect)
C) Diegetic sound exists within the world of the story and characters can hear
it, while non-diegetic sound is added strictly for the audience (CORRECT)
D) Diegetic sound is generated entirely by artificial intelligence tools (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why C is Correct: Because diegetic sound comes from inside the story world and
characters can hear it. In opposite non-diegetic sound comes from outside the story world
and only the audience can hear it.

> Why A is Incorrect: The quality of sound is the same.
> Why B is Incorrect: There is a difference.

> Why D is Incorrect: It is not relevant whether the diegetic sound is generated by
artificial intelligence tools.

Question 10: Analysing Curation and Selection

How does the documentary project Life in a Day by Kevin Macdonald successfully
create a compelling narrative out of raw, everyday footage?
A) By hiring professional actors who mimic real-life situations (Incorrect)
B) By careful selection, editing, and mapping audio-visual context around the
personal goals of the participants (CORRECT)
C) By broadcasting all the thousands of hours of submitted raw video without any
editing (Incorrect)
D) By converting the user footage into a fully animated shared film (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 6 cites Life in a Day as a reference for structuring real life
into a narrative framework. The editorial team filtered thousands of hours of
crowdsourced video to identify specific goals and obstacles (such as the story of the
Kenyan boy). The narrative arc was entirely constructed afterward through curation and
editing.

> Why A is Incorrect: The project is based entirely on authentic non-fictional footage
and did not utilise professional actors or artificial reenactments.

> Why C is Incorrect: Broadcasting the raw footage entirely without editing would
produce a continuous video archive or stream, rather than a structured narrative with a
clear beginning, middle, and end.

> Why D is Incorrect: The film preserves the live-action, documentary nature of the
footage captured by the contributors and does not implement animation techniques.

METHODOLOGICAL TIP FOR THE TRAINER/SELF TRAINING
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If a student scores between 5 and 7 correct answers, use this key to identify their specific
area for improvement:

> For mistakes in questions 1, 4, 5, 6: The gap is in Narrative Structure. Recommend a
review of the Three-Act framework.

> For mistakes in questions 2, 7, 8, 9: The gap is in Audiovisual Literacy. A practical
hands-on smartphone framing exercise in the field is recommended.
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Module 2 assessment key

For Educators, Youth Workers, and Facilitators

This part provides the answer key, detailed textual rationales for each option, and
methodological guidance for analysing results. All explanations align strictly with the
definitions and concepts introduced in Module 2: Seeing Like a Storyteller.

Question 1: Visual Framing and Context

Which type of camera framing is specifically designed to show the full
environmental context and establish the setting at the beginning of a narrative?

A) Close-Up (Incorrect)

B) Wide Shot (Establishing Shot) (CORRECT)

C) Point of View (POV) (Incorrect)

D) Medium Shot (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 1 explicitly states that the Wide Shot (or Establishing Shot)
is used to build scale and reveal the environment. It sets the geographic and physical
context for the beginning of a narrative arc.

> Why A is Incorrect: A Close-Up isolates minute details or facial emotions, stripping
away environmental context rather than establishing it.

> Why Cis Incorrect: A POV shot shows a subjective angle through a character's eyes.
While it can see an environment, its primary function is psychological immersion, not
structural establishment.

> Why D is Incorrect: A Medium Shot balances body language and immediate
surroundings, typically used for conversations, but it lacks the scale required to establish
an overall setting.

Question 2: Camera Angles and Power Dynamics

If a creator wants to visually make a subject look vulnerable, powerless, or
overwhelmed by their surroundings, which camera angle should they utilise?

A) Low Angle (Incorrect)

B) Eye-Level Angle (Incorrect)

C) High Angle (CORRECT)

D) Dutch Angle (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why C is Correct: According to Section 2, looking down at a subject via a High Angle
visually diminishes their stature. It psychologically communicates vulnerability,
weakness, or helplessness to the viewer.

> Why Ais Incorrect: A Low Angle looks up at a subject, which increases their perceived
power, authority, or dominance.

> Why B is Incorrect: An Eye-Level Angle creates emotional neutrality and equity
between the viewer and the subject, suggesting no power imbalance.
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> Why D is Incorrect: A Dutch Angle tilts the horizon line to induce a feeling of
psychological disorientation, tension, or instability, rather than specifically
powerlessness.

Question 3: Application of the Rule of Thirds

What is the core operational principle behind the "Rule of Thirds" in camera
composition?
A) Placing the main subject dead-centre in the exact middle of the screen (Incorrect)
B) Dividing the frame into a 3x3 grid and placing key visual elements along the
lines or intersections (CORRECT)
C) Ensuring that every scene contains exactly three characters or objects (Incorrect)
D) Keeping the camera lens exactly three feet away from the subject at all times
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 3 defines this rule as a foundational composition tool. By
aligning subjects with the horizontal or vertical lines of the grid, or placing them on the
intersection points, the image becomes more dynamic and balanced than a standard
centre-shot.

> Why A is Incorrect: Dead-centre framing is a specific composition style, but it
contradicts the offset alignment principle of the Rule of Thirds.

> Why Cis Incorrect: The rule refers strictly to geometric division of the 2D screen real
estate, not to the numerical count of props or human actors within the physical space.

> Why D is Incorrect: Distance to subject is governed by focal length and shot type
selection, completely independent of the grid composition rule.

Question 4: Environmental Framing Techniques

Which composition technique involves using environmental elements, such as
doorways, windows, or overhanging branches, to enclose the main subject?

A) Leading Lines (Incorrect)

B) Framing Within a Frame (CORRECT)

C) Rule of Thirds (Incorrect)

D) Headroom Management (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: As outlined in Section 3, using physical architectural or natural
elements to encircle the subject creates layers of depth and focuses the viewer's attention
directly onto the subject.

> Why A is Incorrect: Leading Lines use linear patterns (like roads or fences) to guide
the viewer's eyes toward a point of interest, not to physically enclose a subject.

> Why C is Incorrect: The Rule of Thirds is a grid alignment technique, not an
environmental masking or enclosing strategy.

> Why D is Incorrect: Headroom management is a technical framing protocol regarding
vertical alignment, not a creative framing layering technique.
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Question 5: Technical Execution of Headroom

What does the term "Headroom" refer to in professional framing composition?

A) The amount of physical space required behind the cameraman during a shoot
(Incorrect)

B) The vertical space between the top of the subject’s head and the upper edge
of the frame (CORRECT)

C) The maximum weight capacity of the tripod head being used (Incorrect)

D) The space left in front of a moving character to show where they are walking
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 4 dictates that proper headroom avoids two specific errors:
chopping off the subject's head (too little headroom) or leaving massive dead space above
them (too much headroom). It is essential for standard visual balance.

> Why A is Incorrect: Physical crew clearance or backstage spatial awareness has no
relation to the framing vocabulary of the camera view.

> Why C is Incorrect: Tripod payload capacity is a mechanical hardware specification,
not an on-screen framing concept.

> Why D is Incorrect: The space in front of a moving or looking character is defined as
"Lead Room" or "Looking Room," which operates on the horizontal axis, not the vertical
headroom axis.

Question 6: Classifying Camera Movements

What is the structural difference between a Panning shot and a Tilting shot?

A) Panning moves the camera up and down, while Tilting moves it left and right
(Incorrect)

B) Panning involves physically moving the tripod, while Tilting is done using digital
zoom (Incorrect)

C) Panning swivels the camera horizontally from side to side, while Tilting
swivels it vertically up and down (CORRECT)

D) Panning adjusts the exposure, while Tilting alters the manual focus of the lens
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why Cis Correct: Section 5 details camera physics on a fixed axis. A Pan mimics a neck
turning left-to-right (horizontal pan), while a Tilt mimics a chin moving up-and-down
(vertical tilt).

> Why Ais Incorrect: This option reverses the mechanical definitions of the two distinct
axes of rotation.

> Why B is Incorrect: Both movements are executed on a stationary tripod base;
physically transporting the camera setup across a space is classified as a tracking or
dollying shot.

> Why D is Incorrect: These are spatial physical movements of the camera body, not
optical adjustments of the internal lens element or digital sensor parameters.
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Question 7: The Logic of Camera Motivation

How does "Motivated Movement" differ from unmotivated camera movement?

A) Motivated movement is faster and uses continuous digital stabilisation (Incorrect)

B) Motivated movement occurs because the camera is tracking a specific action
or physical shift on screen (CORRECT)

C) Motivated movement is only achieved when using professional tracking sliders
(Incorrect)

D) Motivated movement occurs at random intervals to keep the audience awake
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 5 establishes that random movement distracts the viewer.
A camera movement must be "motivated" by the action inside the story—such as panning
because a character begins walking, or tilting up because a character looks at a high
building.

> Why A is Incorrect: Velocity and hardware stabilisation options do not determine the
underlying narrative motivation of a shot.

> Why Cis Incorrect: Motivation is a conceptual choice regarding narrative purpose; it
can be perfectly executed handheld with a smartphone without any external mechanical
machinery.

> Why D is Incorrect: Random intervals generate structural visual inconsistency and
break the audience's narrative absorption.

Question 8: Lighting Quality and Contrast

Which lighting setup is characterised by harsh, distinct shadows and high contrast
between the bright and dark areas of the image?

A) Soft Lighting (Incorrect)

B) Diffused Lighting (Incorrect)

C) Hard Lighting (CORRECT)

D) Natural Ambient Lighting (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why Cis Correct: Section 5 covers lighting attributes. Hard lighting occurs from direct,
unmodified light sources (like midday sun or a bare bulb), producing sharp shadow edges
and emphasising textures and high contrast.

> Why A is Incorrect: Soft lighting minimises shadows and wraps smoothly around
subjects, reducing overall image contrast.

> Why B is Incorrect: Diffused lighting is an operation that creates soft lighting by
passing the light through a modifier (like clouds or a softbox) to scatter the rays.

> Why D is Incorrect: Natural ambient lighting can be either hard (clear sky sun) or soft
(overcast day), so it is not an absolute definition of high-contrast light quality.

Question 9: Production Planning Tools
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What is the primary function of a Storyboard during the pre-production phase of a
video project?
A) To calculate the overall financial cost and budget of the shoot (Incorrect)
B) To map out the narrative visually, shot by shot, using sketches and technical
notes before filming (CORRECT)
C) To serve as the final editing interface in software like iMovie or CapCut (Incorrect)
D) To record the voiceover track for the final video file (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 6 defines the storyboard as a visual script. It allows the
production team to establish shot composition, duration, camera angles, and sequence
flow prior to stepping onto location, preventing wasted time.

> Why A is Incorrect: Budget tracking and cost analysis are performed using line-item
spreadsheets, not sequential visual illustrations.

> Why C is Incorrect: Editing interfaces are software timelines utilised in the post-
production stage, long after the storyboard phase is complete.

> Why D is Incorrect: Audio capture and voiceover production require acoustic
hardware recording tools, completely detached from a paper or digital graphic layout.

Question 10: Creating Narrative Emphasis

According to Module 2, what is a highly effective way to emphasise a visual contrast
or highlight an important detail using camera movement?
A) Shaking the phone continuously to create an artificial action effect (Incorrect)
B) Moving from a wide shot of an environment to a close-up of a specific detail
(CORRECT)
C) Keeping the camera completely static for the entire duration of the video
(Incorrect)
D) Using the maximum digital pinch-zoom while standing far away from the subject
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Shifting scale from an expansive view (Wide Shot) to an isolated
item (Close-Up) forces a visual focus on detail, applying the structural rules established in
both Module 1 and Module 2.

> Why A is Incorrect: Uncontrolled camera shaking introduces visual clutter and
degrades the technical stability of smartphone footage.

> Why C is Incorrect: While static framing has clear functions, a completely unmoving
approach for an entire project fails to generate specific dynamic emphasis through spatial
scaling.

> Why D is Incorrect: Relying on digital pinch-zoom drastically degrades image quality,
creates pixelation, and exaggerates hand tremor, which violates basic smartphone
cinematography principles.

METHODOLOGICAL TIP FOR THE TRAINER
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When reviewing student submissions for the Module 2 Quiz, aggregate the error patterns
to identify collective training needs:

> Failure in questions 1, 2, 5, 10: Indicates an issue with Spatial Literacy & Proximity.
Re-run practical framing alignment drills.

> Failure in questions 3, 4: Indicates an issue with Geometric Composition. Have
students turn on the camera grid feature on their devices.

> Failure in questions 6, 7: Indicates an issue with Camera Physics & Control. Conduct
a workshop focused entirely on deliberate tracking exercises.
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Module 3 assessment key

For Educators, Youth Workers, and Facilitators

This part provides the answer key, detailed textual rationales for each option, and
methodological guidance for analysing results. All explanations align strictly with the
definitions and concepts introduced in Module 3: Time and Emotion.

Question 1: Connection and Context (Kuleshov Effect)

Which film phenomenon proves that the arrangement of frames creates artificial
meaning, and that the human brain invents its own emotion based on context, and
not just from the content of a single frame?

A) The Spielberg Effect (Incorrect)

B) The Rule of Thirds (Incorrect)

C) The Kuleshov Effect (CORRECT)

D) The Merch principle (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why Cis Correct: Section 2 defines the Kuleshov Effect as a Soviet experiment from
the 1920s, which shows that mounting the same neutral shot (face) next to different
adjacent shots (soup, coffin) completely changes the viewer's emotional interpretation. It
proves that the context of the montage creates emotion.

> Why A is Incorrect: Spielberg is mentioned in Section 5 only as an example of the use
of music (the movie "Jaws"), not for the discovery of the editing phenomenon of
rearranging shots.

> Why Bis Incorrect: The rule of thirds is a tool for geometric composition of the camera
frame introduced in Module 2 and has nothing to do with the logic of mounting cuts.

> Why D is Incorrect: Walter Murch is quoted in Section 1 as a theorist who calls the
montage "the last rewrite"”, but the very effect of suggestion through adjacent frames
bears the name of Lev Kuleshov.

Question 2: Narrative Pacing and Tension

If the author's goal in a scene is to artificially speed up the pulse of the viewer, to
introduce dynamics and to recreate a feeling of panic, urgency or action, what
rhythm of editing should he choose?

A) Slow pace with long shots that last 5-10 seconds (Incorrect)

B) Fast pace with short, choppy shots of 1-2 seconds (CORRECT)

C) Use only one still frame without a single slice (Incorrect)

D) Smooth and slow flow between frames every 15 seconds (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: According to Section 3, fast pace (quick cuts every 1-2 seconds) is
used to build urgency, excitement, or chaos. An example of this is the action scenes in
"Mad Max".
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> Why A is Incorrect: Long shots (5-10+ seconds) create a slow pace that is meant for
reflection, intimacy, quiet tension build-up, or emotional release, but not for action
dynamics.

> Why Cis Incorrect: A fully static shot with no cuts informs or soothes, but stops the
buildup of artificial visual rhythm needed to panic.

> Why D is Incorrect: Fade/Dissolve softens the transition and blurs the time,
completely killing the sense of imminent threat or speed.

Question 3: Continuity vs. Contrast Techniques

Which of the following techniques is a typical example of "Contrast in editing”
designed to shock the viewer or catch his attention off guard?
A) Smooth matching of motion from one frame to another (Incorrect)
B) Sharp, unexpected smash cut from complete silence to loud scream or
explosion (CORRECT)
C) Gradual and slow dimming of the picture to a black screen (Incorrect)
D) Compliance with the 180-degree axis rule when talking between two people
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 4 explains that contrast editing relies on abrupt and
unexpected changes (from quiet to loud, from slow to fast) to achieve a strong effect. The
"Smash cut" technique is the perfect example of intentional shock in the viewer.

> Why A is Incorrect: Action match is a basic technique for achieving the exact opposite
- smooth, invisible and realistic flow (Continuity editing).

> Why C is Incorrect: Gradual dimming is a soft, classic transition to closing a scene or
act that doesn't bring an element of surprise or shock.

> Why D is Incorrect: The 180-degree rule is a fundamental law of preserving the
viewer's spatial orientation (continuity), not a tool for looking for sharp contrast.

Question 4: Audio Layering Foundations

When working on the sound design of a video in the editing program, what are the
three main audio layers that you need to balance?

A) Resolution, aperture and white balance (Incorrect)

B) Dialogue (speech/voiceover), sound effects (SFX/Foley) and music
(CORRECT)

C) Likes, comments and number of shares on social networks (Incorrect)

D) Bass strength, echo and digital stabilisation (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 5 explicitly states that sound is 50% of the story. Assembling
it requires parallel work and balance between three distinct layers: clear speech
(dialogue/narration), realistic noises (SFX/Foley) for authenticity, and music to set the
tone.
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> Why Ais Incorrect: Resolution, aperture and balance are entirely visual and technical
settings of the camera during shooting, regardless of audio tracks.

> Why C is Incorrect: These are social media platforms' engagement metrics after the
video is distributed, not production audio layers.

> Why D is Incorrect: Bass and echoes are sound frequencies and acoustic defects, and
stabilisation is a software video feature. They do not define the three content layers of
audio design.

Question 5: Creative Use of Audio Controls

Which audio element is considered a powerful tool for pausing in a narrative that
intentionally stops the sound just before an important moment to heighten feelings
of fear or tension?

A) Ambient sound (Incorrect)

B) Loud movie music (Incorrect)

C) Silence (CORRECT)

D) Incorrect dialogue (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why C is Correct: Section 5 reveals the power of full sound cut-off. Silence acts as a
powerful pause that sharply raises expectations levels and makes the viewer hold their
breath before a startling moment or twist.

> Why A is Incorrect: Background noise (footsteps, wind) adds realism and density to
the scene, but its presence fills the audio instead of creating a shock pause.

> Why B is Incorrect: Music drives emotion, but playing it continuously can mask the
critical moment, while stopping it brings tension to the forefront.

> Why D is Incorrect: Dialogue conveys topics and information in words, which engages
logical thinking instead of working purely psychologically through the absence of sound.

Question 6: Technical Post-Production Workflow

What is the final technical step when working with applications such as CapCut,
iMovie or DaVinci Resolve, through which the assembled pieces of video and audio
tracks are turned into a ready-made video file for sharing?

A) Import (Incorrect)

B) Trim (Incorrect)

C) Export (CORRECT)

D) Render sound effects (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why C is Correct: Section 6 describes the basic Quick Workflow. The process always
ends with Export - compressing and rendering the entire timeline into a clean final file
(minimum 1080p), ready to broadcast to the public.

> Why Ais Incorrect: Importing is the very first step of the process, in which raw footage
and sounds are just being introduced into the editing program.
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> Why Bis Incorrect: Trim is the process of roughly cutting and shortening unnecessary
queues from frames in the middle of a workflow.

> Why D is Incorrect: Effects rendering is an internal middleware for smooth playback
of the timeline, not a final output product.

METHODOLOGICAL TIP FOR THE TRAINER

When reviewing student submissions for the Module 3 Quiz, aggregate the error patterns to
identify collective training needs:

> Failure in questions 1, 3: Indicates an issue with Narrative Logic & Psychological
Impact. Re-run practical Kuleshov sequencing exercises using cards or photos.

> Failure in questions 2, 6: Indicates an issue with Pacing Awareness & Technical
Workflow. Have students practice editing the exact same 10-second footage into two
radically different speed profiles.

> Failure in questions 4, 5: Indicates an issue with Audio Literacy & Sound Layering.
Conduct a workshop where students must close their eyes and map a scene's story
structure entirely by its soundscape.
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Module 4 assessment key

For Educators, Youth Workers, and Facilitators

This part provides the answer key, detailed textual rationales for each option, and
methodological guidance for analysing results. All explanations align strictly with the
definitions and concepts introduced in Module 4: Creating Your Own Audiovisual Story.

Question 1: Story Development from Personal Experience

When choosing an idea for a short video (30-60 seconds) from your personal
experience, what is the best approach for the narrative to be successful and
structured?
A) To try to tell your entire childhood or a long story unfolded over years (Incorrect)
B) To focus on one specific "micro-story"” unfolding in a short period of time,
with a clear purpose and obstacle (CORRECT)
C) To come up with a fantasy story with movie superheroes to make it look more
professional (Incorrect)
D) To start shooting randomly, without defining what the change is at the end
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 1 explicitly states that for short formats (30-60 seconds),
the author should simplify things and choose a closed micro-story (for example: how he
missed the bus) with clear pillars from Module 1. This ensures an emotional and concise
narrative.

> Why A is Incorrect: Trying to put together a large-scale story within a minute lead to
chaos, clutter, and a complete loss of narrative focus.

> Why C is Incorrect: Authenticity and personal experience are the richest source of
emotion; artificial superhero plots often sound hollow within practical tasks.

> Why D is Incorrect: Shooting without a prior idea of the ultimate character change
violates the basic laws of the narrative.

Question 2: Pre-Production Tools and Efficiency

Which advance planning tool serves to organise work by location, arranging shots
by practical efficiency for shooting, and not necessarily in chronological order?

A) Outline (Incorrect)

B) Storyboard (Incorrect)
C) Shot List (CORRECT)
D) Audio Track (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why Cis Correct: Section 2 states that a Shot List is made from the finished sketches
of the storyboard. Its main goal is logistical efficiency - to shoot all the necessary shots in
a given location at once, saving time, energy and battery, instead of shooting
chronologically.
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> Why A is Incorrect: The three-act structure (Outline) gives the textual backbone and
chronological development of the story, but does not help with the practical organisation
of the shooting day.

> Why B is Incorrect: The storyboard visualises the sequence of the narrative through
drawings, but follows the creative course of the scenes, not the logistics in the field.

> Why D is Incorrect: The music track is an element of post-production (editing) and
has no relation to the planning of the shooting.

Question 3: Camera Technical Preparation

What is the recommended first technical step before you ever press the record
button on your phone to ensure professional picture quality?
A) Set the digital zoom to maximum (Incorrect)
B) Clear the camera lens and lock the focus/exposure by pressing and tapping
on the screen (CORRECT)
C) Turning on the phone's flash, regardless of ambient light (Incorrect)
D) Capture the scene at the lowest possible resolution to save space (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: According to Section 3, a clean lens removes blur, and the Focus and
Exposure Lock (AE/AF Lock) prevents the phone from automatically changing light and
focus when moving, which is a hallmark of professional shooting.

> Why A is Incorrect: The digital zoom greatly damages the quality and introduces
pixelation to the picture, as was also set in Module 2.

> Why Cis Incorrect: The direct built-in flash creates artificial, heavy shadows; instead,
soft natural light should be sought.

> Why D is Incorrect: Modern smartphones require shooting in standard high formats
(1080p or 4K) for a professional result.

Question 4: Utilising Natural Light (Golden Hour)

What is the so-called "Golden Hour" and why is it highly recommended to use it
when shooting video outdoors?
A) The time at noon, when the sun is strongest and creates sharp, contrasting
shadows (Incorrect)
B) The period of about 1 hour after sunrise or 1 hour before sunset, when the
natural light is soft, warm and flattering to the camera (CORRECT)
C) The first hour of the editing program in which the files are loaded for free
(Incorrect)
D) The time when the audience on social networks is most active and the videos
collect the most views (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 3 explains the importance of natural lighting. The golden
hour provides soft shadows, warm hue and an extremely cinematic feel without the need
for expensive lighting.
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> Why A is Incorrect: The midday sun is an example of hard light that burns faces and
creates unpleasant dark shadows under the eyes, which is avoided in cinema.

> Why C is Incorrect: This is a completely made-up technical statement; the editing
software works independently of astronomical weather.

> Why D is Incorrect: This hour is about marketing strategies for publishing, not the
artistic and technical qualities of light when shooting.

Question 5: Audio Synchronisation Techniques

If you shoot video in a team and use one phone to capture the picture and a second
device to record clear sound, what technique should you use at the beginning of
each take for subsequent synchronisation?
A) Start talking immediately without waiting for the audio (Incorrect)
B) Make a sharp clapping of hands (slate/clap) that is clearly visible on the
camera and heard loudly on the recording (CORRECT)
C) Stand as far away from the audio device as possible (Incorrect)
D) Record the sound in a noisy room with the air conditioner running to test the
software (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 4 explains the technique of the so-called. "Cracker" (Slate).
Sharp clapping creates a clear visual moment on the screen and a sharp peak in the audio
graphics, allowing the editor to perfectly bring together the two tracks in the program.

> Why A is Incorrect: Starting without a clear marker makes lip matching extremely
difficult and time-consuming during editing.

> Why C is Incorrect: The recorder should be as close to the speaker as possible to
achieve a thick and clear sound.

> Why D is Incorrect: Noise from appliances and air conditioners destroys sound
quality and should be deliberately avoided.

Question 6: Acoustic Control and Problem Solving

What is the best practical solution (Quick Fix) if, during Voiceover recording, you
find that there is a loud and unpleasant echo in the room?
A) Amplify the microphone volume to the maximum of the settings (Incorrect)
B) Enter and make the recording in a wardrobe or closet, as the hanging fabrics
absorb sound waves (CORRECT)
C) Go outside to the street where there is wind to mask the echo (Incorrect)
D) Read the textin a whisper and very quickly, without making any pauses (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: According to Section 4, upholstered furniture, curtains, and clothing
in enclosed spaces act as soundproofing. Recording in a closet is a classic trick to eliminate
room echo.

> Why A is Incorrect: Increasing the sensitivity of the microphone will only enhance the
capture of echo and ambient parasitic noises.
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> Why C is Incorrect: The external environment introduces uncontrollable wind and
extraneous noise, which completely ruin the clarity of the voice.

> Why D is Incorrect: Fast reading without pauses disrupts the rhythm of the narrative
from Module 1 and makes it difficult for the viewer to perceive it.

Question 7: Visual Assets and B-Roll Footage

What is the difference between filming the main story and filming the so-called , B-
roll shot“?
A) The main story is shot with a camera, and the B-roll is automatically generated by
artificial intelligence (Incorrect)
B) The main story shows the main action, and the B-roll are additional shots of
detail and close-ups that give flexibility in editing (CORRECT)
C) B-rolls are only the bad and blurry shots that need to be deleted immediately
(Incorrect)
D) The main story is shot in horizontal mode, and B-roll must be shot in vertical
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 3 explains the role of B-roll material as a key asset. These
additional shots (e.g., hands, objects, environments) are inserted during editing to hide
cuts in dialogue or to illustrate the narrator's words.

> Why A is Incorrect: All shots are actually shot by the author in the field, according to
his preliminary plan.

> Why C is Incorrect: B-rolls are extremely valuable and quality shots, not
manufacturing defects or defects.

> Why D is Incorrect: The orientation of the frame (horizontal or vertical) should be the
same for the entire project depending on the platform.

Question 8: Post-Production Audio Management

What does the golden rule of arranging audio tracks say when assembling the final
sound of your video in the editing program?
A) The music should always be louder than the human voice (Incorrect)
B) The voiceover (the dialogue) is added first, and the background music levels
and effects are reduced below it (CORRECT)
C) Sound effects (SFX) should completely drown out speech (Incorrect)
D) All audio tracks should be running at maximum volume at the same time
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 5 describes the hierarchy of the editing timeline: the voice
(dialogue/narration) is the lead for information and meaning, so it is put first, and the
music and effects are balanced to lower decibels below it so as not to drown it out.

> Why A is Incorrect: Too loud music interferes with the understanding of words and
makes the viewer lose the thread of the story.
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> Why Cis Incorrect: Sound effects maintain the realism of the environment, but they
are not allowed to hide the character's speech.

> Why D is Incorrect: Maximising all tracks leads to digital clipping and sound chaos.
Question 9: Refining and Pacing Optimisation

When you have completed the first rough cut and arranged all the frames on the
storyboard, what is advisable to do before exporting?
A) Double the duration of each frame to make the video longer (Incorrect)
B) Watch the entire footage and try to shorten it by about 10% to achieve a
tighter pace and higher dynamics (CORRECT)
C) Add as many 3D transitions and bright colour filters between every two frames
(Incorrect)
D) Delete the audio track with the voiceover, so that only the music remains
(Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 5 advises authors to always critically review and cut out
excess "dead air." Shortening the final version by 10% makes the narrative much more
concise, focused, and dynamic.

> Why A is Incorrect: Artificial lengthening slows down the pace and can lead to
boredom in the viewer.

> Why C is Incorrect: Overdoing it with heavy transitions and filters seems
unprofessional and distracts the audience from the story itself.

> Why D is Incorrect: Deleting the narrative completely destroys the information layer
and structure from Module 1.

Question 10: Audience Perspective and Quality Assurance

Why is showing the finished video to an external audience (friends or classmates)
a critical step before its final publication?
A) To find out if people like the filters you have put (Incorrect)
B) Because the neutral audience can detect "blind spots” in the narration and
confirm if the character's purpose is clear (CORRECT)
C) Only to collect likes and comments before the official import (Incorrect)
D) To tell you how to use the export function in CapCut (Incorrect)

Trainer's Rationale & Technical Evaluation:

> Why B is Correct: Section 6 emphasises that the author knows his story too well and
lacks objectivity. An outside viewer helps to verify that the elements set out in Module 1
(purpose, stake, conflict) are actually understood by the audience.

> Why A is Incorrect: Visual filters are a cosmetic detail that does not change the logical
structure of the narrative.

> Why Cis Incorrect: Feedback is sought for the purpose of analysing clarity and pace,
not to gain passive popularity.
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> Why D is Incorrect: Technical training on export happens during the editing itself, not
during the screening in front of a focus group.

METHODOLOGICAL TIP FOR THE TRAINER

When reviewing student submissions for the Module 4 Quiz, aggregate the error patterns
to identify collective training needs:

> Failure in questions 1, 9, 10: Indicates an issue with Story Clarity & Conceptual
Focus. Return to the Module 1 matrix and re-test the core objective and pacing of the
story.

> Failure in questions 2, 3, 4, 7: Indicates an issue with Pre-Production Discipline &
Technical Rigor. Enforce strict verification of shot lists and lightning planning before
allowing students to start recording.

> Failure in questions 5, 6, 8: Indicates an issue with Post-Production Syncing & Audio
Management. Organise an independent laboratory session focused purely on manual
dual-system audio tracking, acoustic setups, and timeline layering.
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